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ATTITUDES TOWARDS ONLINE SEX WORK
ABSTRACT
Current research suggests that women students may be increasingly turning to sex work to help
finance their education due to increased economic demands. However, for this to be considered a
viable work option, increased acceptance of student engagement in sex work is also necessary.
To date, no research has examined empirically the influence of societal factors such as
sexualization, objectification and the proliferation of digital technology as factors potentially
increasing positive attitudes toward sex work. This exploratory study examined whether the type
of sex work influenced young women’s attitudes and if the internalization of sexualization and
objectification affected their attitudes. A sample of 150 women students was recruited to
complete an online survey consisting of a battery of questionnaires and an embedded withinsubjects experiment. The experiment examined attitudes toward five types of sex work varying
from webcamming (completely internet-mediated) to street-level (completely direct). The
findings suggest that when women can maintain a “distance” between themselves and the client
during sex work through digital technology, it leads to more positive attitudes. Women also had
negative attitudes towards the importance (evaluation) of sex work but had slightly more positive
attitudes towards the strength (activity/potency) of sex work, and potentially, the women who
engage in the work. Women’s attitudes were completely unrelated to internalized sexualization
and objectification. As attitudes towards sex work were predominately negative, presumptions
that social discourses influence young women’s attitudes to become positive, and therefore
increase their likelihood of seeking out sex work cannot be supported. Future research should go
beyond attitudes towards sex work and explore women’s financial distress and how the
intersections of race, sexual identity, (dis)ability and other social locations influence their
decisions to enter the sex industry and their experiences within it.
iv
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ATTITUDES TOWARDS ONLINE SEX WORK
CHAPTER I: INTRODUCTION
Over the past few decades, there has been an increase in economic pressure for
Canada’s student population. The estimated cost of a 4-year program, including tuition,
textbooks, cost of living, and incidentals in 2019, was approximately $87,000
(Knowledge First Financial, 2018). Canadian students collectively are reported to owe
over $28 billion in student loans to all levels of government (Vomiero, 2018). Students
typically attempt to pay for their education through three primary sources, familial
money, government loans, and alternative loans, yet they still fall short of their economic
needs (Statistics Canada, 2015). In response to these budgetary shortfalls, students are
seeking out alternative ways to pay for their education. With the rise in educational costs,
cost of living and a decrease in government support, research has shown that an
increasing number of young women seek out sex work or prostitution as a way to pay for
their education (Roberts et al., 2010; Sagar et al., 2015).
There are two terms used in this field, sex work or prostitution. They are
sometimes used synonymously, but they have emerged from different social and political
framings. These different perspectives are outlined in more detail later in this paper.
However, most definitions of either term include that they are an activity where sexual
acts with varying levels of physical intimacy are exchanged for payment (Coy, 2013;
Weitzer, 2011). The payment does not need to be a monetary transaction but can be a
place to stay, something to eat, drugs, or other payments (Coy, 2013). Sex work and
prostitution are components of the sex industry. The sex industry is used as an umbrella
term for a variety of types of sexual transactions. It includes those involved in the
organization and management as well as those involved in the selling of sexual services
1
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(Sagar et al., 2016). While people of all genders can and have engaged in prostitution and
sex work, the vast majority of those who work in the sex industry are women. In this
research, the decision was made to focus on the students who are most commonly
involved, those who identify as women.
There is no shortage of research surrounding the topic of sex work and
prostitution. Over the past few decades, there has been an increase in research seeking to
understand student engagement in the sex industry (Haegar & Deil-Amen, 2010; Roberts
et al., 2007; Roberts et al., 2010; Roberts et al., 2013). Previous research has mainly
examined primary drivers, that is, the primary reasoning behind an individual’s decision
to engage in the sex industry, such as economic burdens and financial gain. Although
similar themes were found across studies, the findings cannot be generalized to all
women involved in the sex industry, as almost all studies utilize convenience samples for
their results. Moreover, women’s decisions to engage in the sex industry have been
researched in different areas of the world and themes that apply to some women in some
countries may not represent the experiences of Canadian women. Despite the extensive
research currently available, there is a lack of research in Canada specific to student
engagement in the sex industry and few high-quality studies.
It is unclear whether it is solely the aspects of financial gain that are appealing to
students seeking out the sex industry, or if there are other societal factors, such as the
proliferation of digital technology and increased sexualized culture, that are contributing
to the perception that sex work is a good and safe option for students to pay for their
education. Although work in the sex industry may be a lucrative way for women to pay
for their education, research suggests that possible consequences to physical and mental
2
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health may not be fully understood (Cunningham et al., 2018; Haeger & Deil-Amen,
2010).
Canada and the U.S are increasingly becoming sexualized cultures. Women are
taught to believe they will receive benefits from their sexuality. There have been shifts to
more permissive sexual attitudes, and new forms of sexual activity and experiences have
emerged with technology (Attwood, 2006, 2010). These shifts and changes have allowed
sexual services to shift from a traditionally in-person activity to an online network
(Cunningham et al., 2018), which may be more conducive to the student lifestyle. In
addition, although there may be similarities among women’s experiences of sexualized
culture through the internet between these two counties, there are some differences
regarding the legal experiences and ramifications of sex work. In the United States, all
aspects of sex work are illegal, including buying, advertising and selling. Women in the
United States can face serious fines and jail time for working as a sex worker (Britannica
ProCon, 2018). In Canada is the situation is more complicated. The purchase of sex and
advertising the sale of sex of others is criminalized, but it is not against the law to be a
sex worker (Government of Canada, 2018; London Abused Women’s Centre, 2021).
There are also government funded programs in place that attempt to protect women in the
sex industry. These differences may contribute to more positive attitudes and an increase
in women seeking out sex work to finance their education in Canada.
If perceptions of sex work and prostitution are becoming increasingly positive, it
is essential to understand the impact of the changes in society and the mainstreaming of
the sex industry’s market culture on these attitudes. To do this, research must go beyond
studying those students who are already involved in the sex industry to include the wider
3
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student population who could become involved. As a preliminary step, the current
research will examine university women’s attitudes and the impact of sexualization and
objectification on these attitudes to provide a more in-depth understanding of students’
perceptions of student sex work in Canadian society. I will also examine whether the use
of online technology to engage in sex work is related to more positive attitudes.
Prostitution Versus Sex Work
Feminism strives for gender equality and advocates for women’s rights; however,
what constitutes rights, equality, agency, and power can differ across feminist paradigms
(Henry & Farvid, 2017). Sexual agency is defined as the ability to make sexual choices
according to one’s will, free from coercion. It is women in charge of their own sexual
decisions and experiences. To be a sexual agent, a person needs to possess the ability to
identify, communicate and negotiate their sexual needs (Ward et al., 2018). Women have
the right to decide what they want to do with their bodies. However, sexual freedom
means different things and encompasses different behaviours for different people, and
choice is often constrained by social expectations and inequalities (Fahs, 2014). Given
the gender inequality in society, scholars have debated whether engaging in sexual acts in
exchange for compensation is a demonstration of female sexual empowerment and sexual
agency (Henry & Farvid, 2017). Alternatively, it is viewed by radical feminists as a
demonstration of societal gender inequality since it is still primarily men who buy sex
and women who sell it (Coy, 2013).
Radical feminist scholars and women who have firsthand experience believe that
engaging in sexual acts for compensation or being a prostitute or “prostituted” is
something that is done to someone, is not something that can be chosen and is an
4
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expression of patriarchal gender relations (Holsopple, 1999; Weitzer, 2009). In this view,
women are used as objects for male pleasure (Jeffreys, 2010), and the behaviour of
engaging in sex for compensation is counter to the promotion of empowerment through a
lack of diverse and equitable opportunities and rewards for all women and girls (Gavey,
2012).
Recently, some feminists have shifted away from the term prostitution towards
the term sex work. These scholars and some women who engage in sex work argue that
this kind of work involves agency, empowerment, control over one’s working conditions,
and the ability to enhance one’s socioeconomic status (Weitzer, 2009). In this
perspective, nothing would prevent sex work from being organized in terms of mutual
gain to both parties since it is quite similar to other economic transactions. Women are in
charge of their own sexual decisions and experiences (Weitzer, 2009).
This shift has been accompanied in recent years by the development of third-wave
feminism. Third-wave feminism has attempted to reunite the different perspectives
towards sex work, gender inequality, and women’s sexual freedoms (Snyder-Hall, 2010).
It attempts to be inclusive and accepting of a woman’s choices and acknowledge that
women can make their own decisions about equality, autonomy, and desire. However, it
also recognizes that women who experience different intersections of race, ethnicity,
sexual identity, and gender identity may have entirely different perspectives (SnyderHall, 2010). An argument is made that women may enjoy the power that sex work gives
them while still resenting the work and that their level of success hinges on their level of
attractiveness (Martin, 2007). This feminist framework respects that some women may
choose to engage in sex work, while still recognizing that women of diverse backgrounds
5
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may have different experiences and enter sex work due to force or constrained choice
(Snyder, 2008).
Regardless of the debate, over the generations, the term prostitute has become
associated with women being identified as “whores,” “sexually promiscuous,” and
“dirty” (Henry & Farvid, 2017). It is becoming increasingly common to use the term sex
work even when all aspects of the above perspective are not endorsed as it attempts to
remove negative connotations towards the women associated with prostitution and the
belief that it is the entirety of a woman’s identity (Henry & Farvid, 2017). I have,
therefore, chosen to use the term sex work to avoid stigmatization.
Who is Seeking Out Sex Work?
Whether or not sex work is harmful or empowering is likely influenced by an
individual’s privilege level. It is crucial to consider social, cultural, and economic
structures that shape the industry and an individual’s experiences within it (Henry &
Farvid, 2017). Gender inequality within western society means that women of all social
classes are much more likely to find themselves working in the lowest paid (part-time)
jobs (Bernstein, 2007). Due to this, it is becoming increasingly common for women in the
middle class to seek out sex work as it provides a financially lucrative work area
compared to other part-time jobs (Bernstein, 2007). Therefore, women’s choice to engage
in sex work may not be a demonstration of sexual agency but might instead be viewed as
a constrained financial choice due to the gender disparities within Western society
(Bernstein, 2007). Instead of a free choice, engagement in sex work can be considered an
informed, rational choice in a society that is unequally structured by race, sex, and class
(Sanders, 2005).
6
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A woman’s ability to be successful within the sex industry also likely aligns with
complex rules of contemporary femininity in a society that punishes women who are not
white, heterosexual, slim, conventionally attractive and of the “right” age (Gavey, 2012).
Many young women who are burdened by student loans and are the right age may be
tempted by or attracted to the lucrative money-to-time ratio that the sex industry provides
compared to other typical service sector jobs that are available to students (Bernstein,
2007; Sinacore et al., 2014). Although there may be aspects of sex work that appeal to
university students, many women do not fully understand the complexities of sex work
and the risks they may face (Sagar et al., 2016; Simpson & Smith, 2019; Sinacore et al.,
2015). There is much more happening within the sex industry other than financial gain.
Societal factors outside their control may influence women’s attitudes toward sex work
and their perceptions of benefits.
Sex Work in the Digital Age
Over the past few decades, there has been a proliferation of digital technology,
which has led to an increase in sexual exposure and mainstreaming of sexual culture
(Attwood, 2006; Henry & Farvid, 2017). The internet, social media, and digital
technology have reshaped and expanded the sex industry. It has changed how services
can be performed, delivered, marketed and sold compared to traditional in-person sex
work (Jones, 2015). In theory, the internet is believed to have numerous benefits, as it has
tools to enhance women’s safety and allow greater flexibility in their daily lives
(University of Leicester, 2018). The internet allows sex workers to screen clientele,
which adds a layer of protection (Sanders et al., 2017). Sex work through the internet also
allows people to work independently on their own time, have an increased sense of
7
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anonymity, and decrease the risk of certain types of bodily harm and physical violence
through a lack of physical contact (Jones, 2015; Walby, 2012). Finally, the internet has
provided cheaper and more immediate ways for sex workers to market themselves and
build up their clients (Sanders et al., 2017) through regular customers’ posts of
“testimonials” and online reviews (Simpson & Smith, 2019).
The internet offers unprecedented freedom to create, distribute, and access a
diverse set of sexual representations and practices that have not previously been available
so easily (Attwood, 2011). The internet allows sex to be intimately performed across time
and distance; it is a type of interaction that was never before possible in human history
(Attwood, 2011). With the advancement of technology, sexual behaviour and the sex
industry changes and evolves. The sex industry is becoming more challenging to quantify
as it varies significantly across forms and social contexts.
Types of Sex Work
There is no consensus on how to categorize the different forms of sex work, but a
standard categorization is direct versus indirect sex work (Harcourt & Donovan, 2005;
Sagar et al., 2016). Direct sex work has been referred to as an exchange, including direct
genital contact between buyers and sellers. The primary purpose of these sexual
interactions’ is to engage in penetrative sex (oral, anal, vaginal) for a fee or other
compensation such as drugs, food, or shelter (Coy, 2013; Harcourt & Donovan, 2005;
Henry & Farvid, 2017). The amount of sexual agency and bodily autonomy women have
while engaging in this type of sex work may be limited as many women are constrained
by poverty and addiction (Dalla, 2002; Moran, & Farley, 2019). An example of direct sex
work would be street-level sex work or escorting. Indirect sex work involves non8
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physical sexual stimulation. The interaction between the buyer and seller requires little or
no sexual contact and no penetrative sex (Harcourt & Donovan, 2005; Henry & Farvid,
2017; Sagar et al., 2016). An example of indirect sex work would be webcamming or
exotic dancing.
Another categorization of the types of sex work identified by Harcourt and
Donovan (2005) is the relative risk level, which involves the sex workers’ personal health
and safety level. Sex work is considered high-risk when the worker is disadvantaged, and
the client has more control of the situation and the individual’s body than the sex worker.
Alcohol and drugs are often a factor involved in high-risk sex work. An example would
be street-level sex work. In medium-risk sex work, the sex worker has slightly more
control, some security mechanisms and peer support. Their risk is considered reduced if
income is somewhat more predictable, and condoms can be used consistently. An
example would be a private escort. Finally, low-risk sex work is conducted through a
protected venue, such as the internet or a strip club, and there is limited genital contact,
both of which reduce the risk of sexually transmitted diseases and the risk of physical and
sexual assault. An example of low-risk sex work would be exotic dancing. Although this
categorization of types of sex work may be useful for the discussion of general safety
levels and practices, relative risk level to the woman engaging in sex work also involves a
woman’s race, socioeconomic status, sexual identity and other axes of social inequality,
which should always be kept in mind. Direct versus indirect classifications allow sex
work with similar bodily practices to be grouped, making categorizations easier to follow
and understand (Henry & Farvid, 2017). However, direct and indirect sex work
classifications may generally intersect with the relative risk level, with high-risk sex work
9
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usually being direct sex work and moderate to low-risk sex work overlapping with
indirect sex work.
The sex industry expands in line with the general trends of globalization of
markets (Sagar et al., 2016). The mainstreaming of sex work has developed through
increased exposure to sexuality and digital technology (Henry & Farvid, 2017). This has
led to the development of new types of sex work. The lines between direct and indirect
sex work classifications become blurred as more women are utilizing the internet to
mediate direct sexual services. By using the internet to mediate in-person activities,
women are engaging in some indirect methods such as using the internet to seek out and
screen clients as a crossover between direct and indirect sex work (Sanders et al.,
2017). Many forms of sex work being practiced are direct sex work but use the internet as
a form of mediation and as a tool to enhance safety before meetings between buyers and
sellers, which is similar to indirect sex work (University of Leicester, 2018).
Harcourt and Donovan (2005) previously compiled a global typography of
commercial sex work across 20 years and 15 countries. However, as this research was
conducted well over 15 years ago and across various countries, it may no longer be fully
relevant. After a thorough analysis of more recent and location-relevant literature, the
following definitions were compiled as examples of direct, indirect, and internetmediated sexual services, which will be used as the classifications for the current
research. The present list is not exhaustive or representative of all forms of sex work.
•

street-level or independent sex work: Women who solicit clients on the street,
parks, or other public places (Harcourt & Donovan, 2005). The clients are
serviced on side streets, in vehicles and short stay premises (Sagar et al., 2016).
10
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Women who work as street-level sex workers are sometimes paid wages from
pimps or boyfriends, and even though they often are paid directly, they often do
not get to keep the money they earned from the sexual transaction. This
relationship is not the case for all women; some women engaged in street-level
sex work are independent of additional outside influence and are paid directly.
Unfortunately, many women who engage in street-level sex work also face drug
addiction (Dalla, 2002). It is the most common form of direct sex work with
genital contact and penetration and direct payment.
•

escorts: Women who typically engage in sexual services in a client’s home or
hotel room. Clients can contact escorts by phone, internet, or sometimes even
hotel staff. It is relatively expensive for buyers because of low client turnover
(Harcourt & Donovan, 2005). It is considered one of the most covert forms of sex
work. Escorts primarily work as direct sex workers but commonly now use the
internet to mediate their relationships as it adds a level of confidentiality. Payment
may be direct to the escort or through an escorting agency/company. Genital
contact and penetration are standard expectations in escorting services.

•

sugar babies: Women seek out a transactional relationship with typically one
person at a time, referred to as a sugar daddy. The sugar baby receives material
benefits such as money or gifts in exchange for being in a relationship with the
client (Daly, 2017; Rakić, 2020). The relationship is referred to as sugar dating.
Many women in sugar relationships attempt to separate the exchange of money
from the sexual encounter to avoid thinking of it as payment for a sexual service
and establish the “relationship” (Nayar, 2017). Payment for sugar babies can be
11
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made through direct and indirect methods. However, sugar babies are often
discouraged from expressing the need or expectation of money to avoid being
labelled as spoiled or ungrateful by their sugar daddy (Nayar, 2017). Sugar babies
can be classified as direct sex workers as genital penetration is often required, but
they use indirect methods to seek out and establish their relationships through
websites such as SeekingArrangements.com
•

webcamming: Women who use webcams to stream themselves and provide
shows, which often but not always include nudity or sexual content. This form of
sex work is also referred to as camgirls, webcam modelling or camming. The
videos are live-streamed to customers watching on their personal computers from
the model’s private residence (Henry & Farvid, 2017; Sanders et al., 2017).
Women can engage as a camgirl through various internet-mediated online
sources, on private and public websites such as OnlyFans or Pornhub, and
premium Snapchat accounts. When women work on a website, payment is made
to the women through the website, and part of their earnings go to the site
provider (Sanders et al., 2017). When women engage in sources such as a
premium Snapchat account, payment can be made directly to the woman. There is
no direct sexual contact in this form of sex work.

•

exotic dancing: Also known as stripping, burlesque dancing, table dancing,
topless dancing, lap dancing, nude dancing, and erotic dancing are considered
the sensual exhibition of one’s body in person for financial compensation
(Rambo & Pruit, 2012). Women who work as exotic dancers earn their money
through tips from the patrons at their place of establishment, usually delivered
12
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with physical contact (Barton, 2002). Although there is a direct interaction
between the buyer and seller, there is no penetrative sex required in this form of
sex work and, therefore, it is considered a type of indirect sex work.
Understanding the Risk
Sex work that occurs in person, whether or not it requires genital contact, involves
the risk of physical and sexual assault (Sanders et al., 2017; University of Leicester,
2018). Violence against sex workers is much higher than for women who are not sex
workers, with rates of sexual assault, injury, and death many times greater. The internet
has allowed the construction of the sale of sex as a private space within a public
environment (Attwood, 2011). It is common for women to believe that sex work on the
internet is safer than street-level sex work (Jones, 2015). The belief that there is complete
safety, however, is not valid. Sex workers who engage in only online sex work or mediate
sex work via the internet are at risk of doxing or capping (Jones, 2015). Doxing is the
process where clients threaten to publish or publicize the sex workers’ personal
information, photos, and videos online without the sex workers’ consent. It usually is
used as a form of blackmail, or the information is used for stalking (Henry & Farvid,
2017; Jones, 2015). Capping is the unwanted filming and sharing of erotic performances.
The “capped videos” can be posted on pornographic websites without the performers’
consent or the ability to negotiate compensation or further distribution of the recording
(Jones, 2015). Recent research in the United Kingdom has found that since 2011 of all
the women involved in sex work who were murdered, proportionally more indoor sex
workers were victims of homicide (59%) than street-based sex workers (41%) (Sanders &
Platt, 2017). Although this statistic included all women who worked indoors, the authors
13
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discussed that since 2011 there had been a significant shift to online sex work such as
webcamming, and women may be more likely to work alone. They hypothesized that
exclusively online sex workers work independently and therefore have less support to
keep them safe from violence. Thus, although many women perceive online sex work as
safe because the distance of the internet protects them, they may underestimate the
dangers they may encounter related to their work.
Student Engagement in the Sex Industry
Sex work in the student population has primarily been studied in the United
Kingdom (Roberts et al., 2007; Roberts et al., 2010; Roberts et al., 2013; Sagar et al.,
2016), but is also evident in research in Australia (Lantz, 2005), Germany (Betzer et al.,
2015), and the United States (Haeger & Deil-Amen, 2010). Popular media in other
countries, including Canada (Dixit, 2019), show it is not limited to these countries.
Across the research studies, many students have reported that their primary motivation
behind their choice to engage in sex work is the increased economic pressure, such as the
rise in university tuition and increased cost of living (Haeger & Deil-Amen, 2010;
Roberts et al., 2010; Sagar et al., 2016; Sinacore et al., 2015).
In the United Kingdom, 10.5% of university students knew someone engaged in
sex work to pay for their education (Roberts et al., 2010). Additionally, 26% of students
believed that their peers might participate in sex work to pay for their education. The
researchers concluded that this increased awareness of student sex work could lead to an
increase in engagement (Roberts et al., 2010). Relatedly, in Berlin, 7% of university
students reported being involved in sex work, and 33% of student respondents could
imagine seeking out sex work as a way to pay for their education “given certain
14
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circumstances” (Betzer et al., 2015, p. 526). Although the percentages of student
engagement in sex work vary across different research studies, it is clear that some
students believe that sex work is a safe and lucrative option to finance their education.
Specific Risks and Benefits of Student Sex Work
The increased financial gain afforded by involvement in the sex industry could
allow individuals to be “unburdened” by student loans; they could live more comfortably,
afford school, and feel more financially independent (Haeger & Deil-Amen, 2010;
Sinacore et al., 2014). Although sex work is increasingly considered an option by middleclass women, it may also be one of the few sources of income that students in the
working class, international students with limited income options, or mothers of young
children can maintain due to the money to time ratio (Haeger & Deil-Amen, 2010;
Roberts et al., 2010). In a qualitative analysis of four Canadian female sex workers, the
women reported making $5 per minute for private chats with men via webcam and
making between $600-$1100 per night (Sinacore et al., 2014). Marketing oneself,
specifically as a student sex worker, also increases women’s ability to attract clients
(Simpson & Smith, 2019), regardless of whether they were a student or not. This “edge”
is likely due to the “girl next door” concept embedded in our culture and advertising. The
sexuality of young, attractive girls or women is frequently used as the selling point for
marketing, and it has become normalized for people to want or desire younger women
(Attwood & Smith, 2011; Coy & Garner, 2010; Einarsdóttir, 2017). Research on men
who buy sex has supported this belief as men would frequently bring up women’s
attractiveness or sexiness when they reached out to solicit services (Kosloski et al., 2017).
Men are interested in the youngest and best-looking women (Landesman, 2004). This
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concept or idea maintains the inequality surrounding social, cultural, economic and
gender structures, which may provide female students with an advantage over other
women within the sex industry.
Flexibility emerges as another common factor in the literature on why students
engage in sex work and is second to financial gain in rank. Many women report that sex
work allows them the time to schedule work around their education, that they have more
time to study, and they can choose to work when they want or take time off when they
please (Barton, 2002; Simpson & Smith, 2019; Sinacore et al., 2014).
Although many students perceive sex work as a lucrative, flexible option to
finance their education, there is also the possibility of negative experiences that can be
detrimental to women’s physical and mental health. Women have identified the sex
industry as emotionally draining, degrading, difficult to maintain, and some have even
reported it led to them losing faith in humanity (Haeger & Deil-Amen, 2010). Women are
forced to lead double and fragmented lives; they often must lie about their job to family
and friends and exercise selective and strategic disclosure practices (Lantz, 2005).
Student sex workers have reported that they find it difficult to leave the sex
industry because they do not want to lose their lucrative lifestyle, sense of comradery
with other sex workers, or work for a job in which they make lower rates of pay
(Sinacore et al., 2014). Although flexible hours are frequently considered a positive
aspect of sex work, women note that the job requires a substantial time commitment and
resources to provide the “best service” to their clients (Begum et al., 2013, p.93). As a
result, sex work can hinder their ability to focus on their education or perform well
academically (Haeger & Deil-Amen, 2010). Women have felt pressured by their co16
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workers in the sex industry to leave university because they believe they would not be
able to find another job post-degree as lucrative as sex work (Sinacore et al., 2014). Sex
work cannot be included in a resume because of the existing social stigma surrounding it
(Begum et al., 2013). Others have also identified that their resume’s career gap harmed
their career development because they did not have any legitimate skills or work
experience that would make them competitive to enter the job market (Sinacore et al.,
2014).
Despite the burgeoning research on student engagement in sex work worldwide,
various issues have not been addressed. First, there have been limited studies in Canada.
One was conducted with high school students in Quebec, which is not generalizable to
university students (Lavoie et al., 2010). Another Canadian study was a qualitative
analysis of four student sex workers, which may identify common themes. Still, it cannot
assume those experiences are common given its petite sample size (Sinacore et al., 2014).
As previously noted, the Canadian legal situation is quite different from countries where
most research has taken place so understanding attitudes here is important. Second,
previous research conducted on college women’s attitudes towards sex work used the
Attitudes Towards Prostitution Scale (ATP; Levin & Peled, 2011). This scale includes the
term prostitution instead of sex work and may, therefore, have skewed the results of the
study in a negative direction. The ATP also does not look at specific forms of sex work
within the industry to differentiate attitudes (Long et al., 2012). In other research,
students, both males and females, were asked to rate different types of sex work on a
single 5-point Likert scale (Roberts et al., 2010), and students had no space to elaborate
on their opinions and feelings. As mentioned earlier, given that researchers assert
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different types of sex work are likely not equally exploitative or empowering (Brents &
Hausbeck, 2005), it is likely that students hold different attitudes to various kinds of sex
work within the sex industry. Third, studies have not looked beyond primary drivers,
such as financial gain for students engaging in sex work. Finally, previous research has
not considered the contradictions in the literature on sex work, safety, agency, and gender
inequalities in society that may influence women’s attitudes towards and perceptions of
the sex industry. Therefore, as there are many gaps in the research understanding of
student engagement in sex work, the current study will explore some of the contradictions
and apply a theoretical framework that may deepen the understanding of student sex
work.
Sexual Objectification and Sex Work
Many women who enter into sex work are unaware that many of the markets that
sell sexual services employ strategies that play on women’s vulnerability and provide
false promises of a glamourous lifestyle (Barry, 1981; Coy, 2009; Rosenblatt, 2014).
Rarely do women genuinely understand what is ahead of them once they enter into sex
work (Barry, 1981). The process of selling access to the body allows strangers or sex
buyers to temporarily purchase a women’s body for personal use (Coy, 2013). Some
scholars believe that it is a manifestation of male’s entitlement to women’s bodies where
women are objects for male pleasure (Jeffreys, 2010). Under these circumstances, women
lose their ability to negotiate ownership of their bodies. Other scholars believe that sex
work allows women to commercialize sex under their terms (Cho, 2016) and be in
control of their bodies instead of being passive victims in their contested areas of work
(Martin, 2007). Regardless of how one perceives women who engage in sex work,
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individuals who pay for sex demonstrate that they observe women as objects or
instruments for their sexual release (Coy, 2013).
When women are treated as objects for the sexual pleasure or release of another
person, they experience sexual objectification. Sexual objectification is the process in
which a person’s body is reduced to an object, their bodies, body parts and sexual
functions are separated from their identity, and they become a passive and
interchangeable instrument for others’ satisfaction and pleasure (Fasoli et al., 2018;
Frederickson & Roberts, 1997; Ward, 2016). For many women, the experience of sexual
objectification and lack of ownership of their bodies are both preconditions to selling sex
(Coy, 2013).
Objectification theory provides a framework for understanding the influences of
sexual objectification on women’s physical and mental health (Fredrickson & Roberts,
1997). Some researchers have suggested that through social media and popular culture,
sexual objectification is influencing young women and their perceived norms regarding
sexuality and sexual behaviours (Davis, 2018). The theory argues that women are under
constant and intense sexual objectification, which triggers a chain of psychological events
such as body image issues, depression, anxiety and enables gender oppression
(Fredrickson & Roberts, 1997).
Sexualization, which is related to sexual objectification and frequently used
interchangeably in the literature, is understood as a broader phenomenon. It focuses on a
person’s sexual appeal, and their value is solely based on their sexiness (Fasoli et al.,
2018). The APA Task Force on the sexualization of girls explains that sexualization
occurs when sexuality is inappropriately and continuously imposed upon a person,
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resulting in people believing their value comes from their sexual appeal or behaviour
(Zurbriggen et al., 2007). If girls and women learn that sexualized behaviour and
appearance are approved and rewarded by society and their peers, they are likely to
internalize these standards (Zurbriggen et al., 2007). Once women learn to internalize
these expectations, it can lead to self-objectification, which is the process by which
women focus on their appearance rather than the functionality of their bodies (Noll &
Fredrickson, 1998), and treat themselves as objects to be viewed and evaluated by others.
It may also lead to self-sexualization, where women and girls may treat themselves as
sexual objects for others’ pleasure (Fredrickson & Roberts, 1997).
There is a continuum of sexualization, with sexualized evaluation such as looking
at someone in a sexual way at one end, and sexual exploitation and violence such as
trafficking or abuse at the other (Fredrickson & Roberts, 1997). Always present in the
experience of sexualization is the potential for sexual objectification (Fredrickson &
Roberts, 1997). Through repeated exposure to sexually objectifying situations, women
are treated as tools or instruments for men and are denied autonomy and selfdetermination. Women are treated as though they lack agency, are interchangeable with a
similar object and do not have defendable boundaries. Finally, women are treated as
though they are something that can be bought, sold, owned, and someone who does not
experience any feelings (Nussbaum, 1995). Regardless of where on the continuum the
experience falls, sexualization and sexual objectification are harmful and can influence
the quality and productivity of women’s lives (Fredrickson & Roberts, 1997).
Girls and women are taught to adopt a particular view of self, become distant
from their bodies, and believe that their bodies exist for others’ use and pleasure
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(Fredrickson & Roberts, 1997; Ward et al., 2018). Women learn that attractiveness
functions as the primary currency for their social and economic success and that they
have to exchange their attractiveness for proper treatment. As women grow up being
treated as though they are objects that can be bought or sold, and their sexuality is the
most important feature they have, it is not unreasonable to believe that may influence
their attitudes towards sex work.
Women, Media, and Social Media
How women see themselves and behave is shaped by how they were treated and
what they were exposed to as they developed. The current generation of university
students has grown up with the internet and experience most aspects of their lives through
technology and social media. According to Statistics Canada (2019), 93% of youth aged
15 to 30 use social networking sites, and nearly 100% of youth aged 15 to 30 use the
internet daily via smartphones. With the increased exposure to and acceptance of
sexualization and objectification of women and sexual culture, women are taught that
their bodies are their brand, that they need to use their bodies to promote themselves, and
that their power comes from their sexuality. As technology, media, and social media
evolve, women are taught that if they use their bodies, they will experience positive
outcomes and be successful (Cato & Carpentier, 2010).
Social media has directly influenced the college experience and how women
portray themselves and their sexual behaviours and attitudes. Social media encourages
women to depict themselves as sexual objects directly for the male gaze and approval.
The more individuals are exposed to highly sexualized portrayals through media
exposure, the more likely they are to objectify their bodies, enjoy emphasizing their
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sexiness and base their worth on sex appeal (Ward, 2016). In a study of social media
platforms such as Instagram, researchers analyzed pictures and their captions to
understand female college students’ objectification. An example picture was of a group
of women in bikinis with the caption that read “Line ’em up & rate em” (Davis, 2018, pg.
4), which encouraged male followers to rate their bodies. Another woman posted a
picture of herself using her buttocks, clenching a can of Budweiser with a caption reading
“the booty koozie,” depicting her body part as an object (Davis, 2018, pg.5). Studies have
found that women who want attention on social media are more likely to post sexualized
photos. Women who post more sexualized photos are more likely to have more friends or
followers than those who do not (Ramsey & Horan, 2018), which confirms the perception
that these activities lead to rewards through more attention and friends.
The influences of sexualization and objectification through media on women is an
issue across all ages and starts at a young age. Starr and Ferguson (2012) conducted a
study with 60 girls from 6 to 9 years old to understand the extent to which mass media
contributes to the effects of early sexualization and objectification on girls. In the study,
girls were presented with eight dolls, half designed as “sexualized” and the other half
being “non-sexualized.” They were asked questions about their self-identification, ideal
self, preferences, and attributions regarding physical appearance. Overall, the sexualized
doll was chosen significantly more often, and the researchers hypothesized that even very
young girls feel pressure to be sexy to be popular. This study demonstrated that girls as
young as six years old are not safe from the effects of sexualization, and it is a problem
that society should be taking seriously.
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Sexual Empowerment and Disempowerment
Western society has become a place where sex appeal is greatly valued, and
public exposure of sexuality is common among young girls and women (Nowatzki &
Morry, 2009). We live in a hyper-sexualized era, which has created a more relaxed and
liberal attitude towards sexuality and potentially sexual behaviours, actions, and attitudes
(Attwood, 2006; Haeger & Deil-Amen, 2010). Women learn from the media that they are
rewarded for their feminine charms (Infanger et al., 2016) and should be empowered by
expressing and displaying their sexuality (Tolman, 2012). However, scholars have also
suggested that engaging in self-sexualizing behaviours as a form of empowerment and
agency reinforces masculine constructions of female sexuality; this is not a form of
feminist empowerment but rather is a continuation of gender inequality (Coy & Garner,
2010). Studies suggest that both perspectives have an element of truth.
In a study with 754 female undergraduate students, it was found that women who
experienced a greater enjoyment of sexualization perceived themselves to have a more
positive view of sex and openness to unconventional sex acts and felt more in control of
their sexuality and sex lives (Barnett et al., 2018). The authors of this study suggest that
their results might reflect women’s sense of awareness of their sexualized roles in
society. Instead of falling victim to it, they have decided to use the knowledge for their
benefit (Barnett et al., 2018), suggesting a revision of empowerment.
In another study with a sample of 282 university women, researchers discovered
that women with higher enjoyment of sexualization found it less necessary to be sexually
faithful to their partner and more acceptable to have multiple sexual partners (Liss et al.,
2011). In the same study, however, women reporting greater enjoyment of sexualization
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endorsed more support for benevolent and hostile sexism (Liss et al., 2011). Hostile
sexism represents feelings of hostility towards women and the belief that women should
not infringe on traditional men’s roles. Benevolent sexism views women in stereotypical
and restricted roles with men in protective roles (Glick & Fiske, 1996). Both these views
are counter to the belief of empowerment and equality for all women (Liss et al., 2011),
as equality is defined as being equal in status, rights, and opportunities. Both these views
of sexism place men as superior and more important than women, not equal. It, therefore,
seems plausible that the benefits and harms of sexualization may coexist.
Sexual Agency Among Sex Workers
There is a belief among some scholars and sex workers that when women enter
the sex industry, they act as empowered sexual agents, choosing to display and use their
sexuality. Female sex workers in Australia have previously argued that engaging in sex
work can act as a form of sexual empowerment as they take control of their sexuality
(Begum et al., 2013). The women discussed that sex work gave them a sense of control in
their relationships with men through liberation, excitement, and personal satisfaction
(Begum et al., 2013). It has been argued that the sex industry increases women’s sense of
sexual agency through an individualistic understanding of fun and pleasure (Henry &
Farvid, 2017).
Gavey (2012), by contrast, theorizes that women may be experiencing a
subjective sense of empowerment as opposed to legitimate empowerment. She posed the
question of whether a woman was truly empowered if she later experienced adverse,
unwanted outcomes from a sexual experience that she felt empowered her at the time
(Gavey, 2012). In support of this view, sex workers have reported finding the job of sex
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work demeaning, experiencing disrespectful attitudes from clients, and developing a
negative perception of themselves (Begum et al., 2013). These sex workers’ experience
suggests that men believed that since they were paying for services, they could do
whatever they wanted and believed the women were just a “bit of meat” (Begum et al.,
2013, p. 92). Evidence suggests that women who believe they are experiencing sexual
empowerment and agency through sex work still experience negative consequences and
are perceived as sex objects by men.
Research on women more generally has shown that the experience of
sexualization and objectification through media and society predicts lower rates of
women’s self-efficacy (Morawitz, 2007), an increase in attention-seeking behaviours
(Ramsey & Horan, 2018), higher rates of substance use and abuse (Carr & Szymanski,
2011), and less positive perceptions of self (Davis, 2018; Ward et al., 2018). Women’s
sexualization experience significantly influences their sexual agency levels and their
ability to communicate their sexual needs and desires (Erchull & Liss, 2013; Liss et al.,
2011). Also, adolescent's and women’s sexualization experiences go hand in hand with
being perceived as sexual objects (Fasoli et al., 2018; Peter & Valkenburg, 2007).
Finally, the experience of sexual objectification has been proposed as a contributing
factor to a woman’s ability to engage in sex work (Coy, 2013). Since sexualization and
objectification have been shown to influence women’s mental health, actions, and
behaviours (Fredrickson, & Roberts, 1997; Ward, 2016), it is reasonable to believe that
they influence women’s attitudes towards sex work. There have been no studies of
women’s experience of objectification and sexualization as factors influencing their
attitudes toward sex work.
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The Current Study
As the cost of post-secondary education continues to grow, people will have to
seek new ways to pay for their education, and given the recent trends, this may result in
more women turning to the sex industry. As previously discussed, there are many gaps in
the research on student engagement in sex work in Canada. As this research begins to
grow, objectification theory (Fredrickson & Roberts, 1997) may provide useful insight
into understanding how women’s attitudes toward sex work are being influenced through
objectification and sexualization. Although objectification theory has been applied to
many unique female experiences, positive and negative, it has not yet been used to
understand women’s perceptions of sex work. As sexual objectification has been
suggested as a precondition to selling sex (Coy, 2013), and experiences of sexualization
are predictors of women’s likelihood to engage in unconventional sex acts (Barnett et al.,
2018), it seems likely it could also influence students’ perceptions of working in the sex
industry.
The current study sought to close some of these gaps in the existing literature. It
acted as a first step and focused on the attitudes of students who identify as women
towards sex work. The study was limited to students under 30 because Statistics Canada
(2019) estimates that 93% of youth between ages 15 to 30 use social networking sites,
and nearly 100% of youth aged 15 to 30 use the internet daily via their smartphones. This
research was primarily exploratory as it is the first to apply theoretical grounding to sex
work research and the first to evaluate the attitudes towards different forms of sex work
in Canada; however, some hypotheses were proposed.
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Research Question 1
The first step in this study was to understand whether women’s attitudes toward
sex work vary based on the type/classification (direct, indirect, internet-mediated).
Research has also identified that knowing someone in the sex industry makes a person
more likely to be accepting (Roberts et al., 2010). Therefore, does increased positive
attitudes also apply to individuals who have considered working in the sex industry
themselves? Three hypotheses were proposed:
1. Women would be more accepting or have more positive attitudes towards indirect
and internet-mediated forms of sex work than direct-sex work.
2. Women would be the most accepting and have the most positive attitudes towards
the type of sex work that does not include any genital penetration or contact, that
is, entirely internet-mediated forms of sex work. The results of this analysis were
used to focus the analysis of research question 2 below.
3. Similar to knowing someone, participants who have considered work within the
sex industry will have the most positive attitudes towards sex work overall. If this
factor was identified as important, it would be included in subsequent analyses.
a. Since knowing someone has demonstrated to make someone more
accepting in the past, I will try to replicate that in the current study.
Research Question 2
Do women’s experiences of sexualization and sexual objectification relate to their
attitudes toward sex work? The manner of testing this hypothesis was contingent on the
results from the first research question. However, even if indirect and entirely internetmediated (webcamming) sex work was not found to be the most acceptable type of sex
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work, it will be included in the analysis. This will allow a comparison between internedmediated and non-internet-mediated forms of sex work. It was hypothesized that:
4. Women with higher rates of self-sexualization, enjoyment of sexualization and
self-objectification would have more accepting attitudes towards sex work
(collapsed) or toward the most and least acceptable forms of sex work identified
in research question 1.
Research Question 3
Does women’s sexual agency affect the relationship between self-sexualization,
self-objectification, enjoyment of sexualization, and sex work? Past literature has found
that women who enjoyed being sexualized were more likely to engage in self-sexualizing
behaviours (Liss et al., 2011). It was also reported that empowerment that women
perceive through sexualization might be related to a greater sense of sexual agency
(Erchull & Liss, 2014). To deepen the understanding of these constructs, it was
hypothesized that:
5. Higher sexual agency would moderate/strengthen the relationships between selfsexualization, self-objectification or enjoyment of sexualization and attitudes
towards sex work (generally or specific types).
Research Question 4
Do perceptions of gender inequality or sexism influence women’s sexual
behaviours, empowerment, and attitudes towards sex work? The final step was to
determine the impact of perceptions of gender inequality on women’s sexual
empowerment in the current sample of university women. Previous research identified
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that women with greater enjoyment of sexualization endorsed benevolent and hostile
sexism (Liss et al., 2011). Therefore, it was hypothesized that:
6. There would be a positive relationship between hostile and benevolent sexism and
women’s enjoyment of sexualization and sexual agency.
7. There would be a relationship between sexism and attitudes towards sex work.
However, as this was exploratory, the hypothesis was not directional.
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CHAPTER II: METHODS
Participants
A sample of 150 women were recruited to participate in the current study. Only
individuals who identified as women and were under the age of 30 were eligible to be
participants. All the women were between the ages of 18 and 26 (M = 20.22, SD = 1.92).
The sample was predominantly White (n = 94, 62.7%) and heterosexual (n = 124,
82.7%). However, there were a wide range of ethnicities and sexual identities
represented.
More than two-thirds of students held a part-time job; the average weekly hours
worked was 18, ranging from 2 to 40 (SD = 8.71). Approximately one-quarter (n = 37) of
the students reported being currently in debt, with a small portion (n = 10, 6.7%)
reporting having seriously considered dropping out due to their financial difficulties. Few
of these students were in debt prior to university enrollment (n = 4, 10.8%). Participants
reported various funding sources to finance their education. From these various sources,
women also reported a wide range of financial support ranging from $1,000 to $82,000.
Further demographic details and information on student finances can be seen in Table 1.
Measures
Demographic Information and Knowledge of the Sex Industry
A demographic questionnaire asked about age, year in university, amount and
source of education-related debt, ethnic background, sexual identity, number of previous
romantic and sexual partners, and current relationship (romantic and sexual) status (see
Appendix A). At the end of the survey, to reduce priming or socially desirable responses,
the participants were asked questions about their knowledge of the sex industry (see
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Table 1
Participant Demographic and Financial Information
Variable
Ethnicity/Race
White
Indigenous
Black
East Asian
South Asian
Middle Eastern
Latin or South American
Bi/Mixed/Multi Racial
Sexual Identity
Heterosexual
Lesbian/Gay
Bisexual
Asexual
Pansexual
Unsure
Year of Study
First Year
Second Year
Third Year
Fourth Year
Beyond Fourth Year
Currently in a Romantic Relationship
Yes
No
Currently in a Sexual Relationship
Yes
No
Currently have a job
Fulltime
Parttime
No job
Source of Funding
Government Loans, grants & bursaries
Non-government grants, bursaries & scholarships
Line of Credit & Credit Cards
RESP
Employment earnings, personal savings & RA/TA
Parents, spouse, partner, etc.
Employment insurance or Employer Help
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n

%

94
3
11
3
13
20
4
2

62.70
2.00
7.30
2.00
8.70
13.30
2.70
1.30

124
4
15
2
2
3

82.70
2.70
10.00
1.30
1.30
2.00

36
36
35
37
6

24.00
24.00
23.30
24.70
4.00

71
77

48.00
52.00

68
79

46.30
53.40

6
102
41

4.00
68.50
27.50

87
40
9
18
70
58
8

29.90
13.80
3.10
6.20
24.10
19.90
2.70
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Variable
n
%
First Nations grants & bursaries
1
0.30
Note. Participants could select two options for sources of funding, N = 150
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Appendix B). Knowledge of the sex industry questions included: general knowledge of
university students working within the sex industry, how acceptable participants believed
it was for students to work in the sex industry to support their education, if they knew of
any students working within specific areas of the sex industry (e.g., street-level sex work,
escorting, sugar baby, webcamming, exotic dancing, and other) if they have ever
considered working in the sex industry, and if yes, what type of sex work. The sex
industry questions were adapted, with permission, from the survey conducted by Roberts
et al. (2010).
Attitudes Towards Sex Work
Seventeen bipolar adjective items from the Semantic Differential (Osgood et al.,
1958; see Appendix C) assessed participants’ attitudes towards five different types of sex
work: street-level sex work, escorting, sugar baby, webcamming, and exotic dancing. The
Semantic Differential is a robust measure of attitudes (Osgood et al.,1958). Participants
were asked to provide ratings on a 7-point scale between each set of bipolar adjectives.
Adjectives were selected on an intuitive basis from the three primary factors used for
subjective evaluation (evaluation, potency, and activity), as is the standard procedure
with the Semantic Differential. The adjectives chosen from the evaluation scale were
good-bad, safe-dangerous, hopeful-hopeless, clean-dirty, pleasurable-painful, honestdishonest, reputable-disreputable, successful-unsuccessful. The adjectives selected from
the potency scale were weak-strong, soft-hard, cowardly-brave, and examples from the
activity scale were passive-active, aimless-motivated, impulsive-deliberate, difficult-easy.
Two additional adjective pairs included in the analysis were cautious-rash, from the
stability scale and interesting-boring, from the receptivity scale. Each new page on the
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survey presented the adjectives selected, which were presented after each given definition
of sex work. A factor analysis was conducted to establish two subscales to be used in
subsequent analyses.
Self-Sexualization
Self-sexualization was measured through two scales. The SelfSexualization Behavior Questionnaire for Women (SSBQ-W; Smolak et al., 2014; see
Appendix D) is a 10-item unidimensional self-report measure of self-sexualizing
behaviours for women. Respondents were asked the question, “how often do you do the
following things specifically to look sexy” and for each listed behaviour, there was a 5point Likert scale ranging from 1 (never) to 5 (always). Sample items are “wear a low-cut
blouse or dress” and “wear a special bra.” The original scale was created for young adult
women and has reported a Cronbach’s alpha of .83, suggesting good internal reliability.
The SSBQ-W was appropriate for the current analysis, as it was previously used in a
sample of women university students in the United States.
The second self-sexualization measure was the unidimensional Enjoyment of
Sexualization Scale (ESS; Liss et al., 2011; see Appendix E), consisting of 8 self-report
items. The ESS measures women’s level of enjoyment of sexualization and appearancebased attention from men. While a small number of participants were not heterosexual or
bisexual, it was important to keep the measure focused on attention from men and not on
a gender-neutral audience (people) as it is primarily men who engage in the purchase of
sexual services regardless of women’s own sexual identity. Women rated their level of
agreement to statements related to female enjoyment of sexualization with items such as
“I like showing off my body” and “I want people to look at me.” Item responses ranged
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from 1 (disagree strongly) to 6 (agree strongly) on a 6-point scale. The ESS has
previously demonstrated excellent internal reliability with a Cronbach’s alpha of .85. It
was appropriate for the current analysis as it is intended for female college students 18
years and older.
Self-Objectification
The Self-Objectification Questionnaire (Noll & Fredrickson, 1998; see Appendix
F) was developed to assess the extent to which women view their bodies in observable,
appearance-based or objectified terms versus non-observable competence-based or nonobjectified terms. The measure is based on objectification theory and taps into how
concerned respondents are with their appearance. The Self-Objectification Questionnaire
asks respondents to rank a list of 12 body attributes, six of which are appearance-based
and six which are competence-based, in ascending order of how important each is to their
physical self-concept. The level of self-objectification was then determined by
subtracting the sum of the competence ranks from the sum of the appearance ranks.
Scores range from -25 to 25, with higher scores indicating higher self-objectification. The
scale is appropriate for the current analysis as it demonstrates satisfactory construct
validity (Noll, 1997) and is intended for women 18 years and older, and the original
sample was undergraduate women.
Sexual Agency
The Sexual Assertiveness Questionnaire (SAQ; Loshek & Terrell, 2015; see
Appendix G) was designed to measure sexual assertiveness for female university students
comprehensively. Sexual assertiveness is an essential component of sexual agency, as its
key feature is one’s ability to make one’s own sexual choices. The questionnaire consists
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of three subscales, with a total of 18-items on a seven-point Likert scale ranging from 1
(strongly disagree) to 7 (strongly agree). The first subscale, Communication about
Sexual Initiation and Satisfaction, includes items such as “I am open with my partner
about my sexual needs” and “It is easy for me to discuss sex with my partner.” The
second subscale, Ability to Refuse Unwanted Sexual Acts, includes items such as “I
refuse to have sex if I don’t want to.” The third subscale, Sexual History Communication
Subscale, includes items such as “I would ask my partner about their risk of HIV.” The
pronouns in the scale were changed to “they” from “he/she” for gender inclusivity. The
SAQ was appropriate for the current analysis as the original sample was female college
students. The original Cronbach’s alpha of the three subscales ranges from .78 to .81. The
overall measure, not the subscales, was used in the current analysis, which also
demonstrated excellent internal validity with a Cronbach’s alpha of .82.
Sexism
The Ambivalent Sexism Inventory (ASI; Glick & Fiske, 1996; see Appendix H)
was designed to measure two positively correlated sexism components that represent
opinions toward women, hostile sexism and benevolent sexism. Responses are gathered
on a 5-point Likert scale from 0 (disagree strongly) to 5 (agree strongly), and the scale
consists of 22 items that load onto a two-factor solution. The hostile sexism subscale
includes “most women fail to appreciate fully all that men do for them” and “women seek
to gain power by getting control over men.” The benevolent sexism scale includes items
such as “Women should seek to be cherished by men.” The ASI was appropriate for the
current analysis as it was designed for individuals 18 years or older and for student and
non-student populations. It also demonstrated adequate internal validity with Cronbach’s
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alpha of .80 and .73 for the hostile and benevolent subscales, respectively, and .83 for the
total ASI.
Procedure
Ethical clearance was obtained from the Research Ethics Board at the University
of Windsor. The desired sample size of 150 participants was based on a power analysis
from G*Power (Faul et al., 2007) for multiple regression analysis with a power of .80 to
.95 and four predictor variables (self-objectification, self-sexualization, enjoyment of
sexualization and sexual agency). The sample size was appropriate as it met the
recommendations for both the Analysis of Variance (ANOVA) and regression analysis
(Mayers, 2013; Tabachnick & Fidell, 2013).
All data were collected November 2020, seven months after the declaration of
COVID-19 as a global pandemic. Participants were recruited for the study using the
University of Windsor’s online participant pool and received 0.5 credits for 30 minutes of
participation (see Appendix I). Only students who are eligible for the study were able to
see the posting. The study was advertised as “Perceptions of self, sexuality and attitudes
toward non-traditional occupations” to avoid subject selection bias that may be involved
with advertising the study as attitudes towards sex work or prostitution. Once participants
signed up for the study in the participant pool, they were presented with a link to the
online survey that began with the consent form outlining the study (see Appendix J).
Participants were informed that they could withdraw from the study at any time by
exiting the survey, but their submitted data would be retained. After informed consent
was received, participants were directed to an online battery of questionnaires. First,
women were asked questions regarding demographic information. Attitudes towards
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different forms of sex work may be influenced by answering questions about selfsexualization, self-objectification, and sexual agency; therefore, attitudes towards various
types of sex work were collected next. For each type of sex work, the label and definition
of one of the forms of sex work started a new survey page and were followed by the
Semantic Differential items. The order of presentation of the types of sex work was
random to limit the influence of order effects on the results. Then, self-sexualization
(SSBQ-W), enjoyment of sexualization (ESS), self-objectification, sexual agency (SAQ),
and ambivalent sexism inventory (ASI) were presented in random order. Finally, women
were asked questions regarding the extent of their knowledge of the sex industry and if
they have considered engagement in the sex industry.
Once finished, participants were then directed to a post-study information page
and a resource list regarding support services specific to the University of Windsor and
the surrounding area (see Appendices K and L). Finally, participants were automatically
redirected to a new landing page not linked with their survey responses to enter their
identifying information to receive their participation pool points (see Appendix M).

38

ATTITUDES TOWARDS ONLINE SEX WORK
CHAPTER III: RESULTS
All analyses for the current study were performed with SPSS version 26, and
PROCESS Macro Model 3 was used for moderation analyses (Hayes, 2017).
Preliminary Data Analyses
Missing Data
Missing values analysis found a total of 29 missing values, with the highest
number found on the Self-Objectification Questionnaire with 24 (16%) missing
responses. Although more than 5% of data missing from a data pattern is more of a
concern, there are no firm guidelines for how much missing data can be tolerated for a
given size sample (Tabachnick & Fidell, 2013). Tabachnick and Fidell (2013) also
suggested that the missing data patterns have a greater impact on the research than the
proportion of missing data. The rank order nature of the questions on the SelfObjectification Questionnaire may have contributed to the pattern of missing data as the
participants who did not complete the Self-Objectification Questionnaire did finish the
rest of the other Likert style questionnaires. The rest of the missing variables had fewer
than 1.5% missing values. Little’s test of Missing Completely at Random (MCAR) was
not significant, X2 = 14.454, df = 20, p = .81, indicating the data in the study were
missing completely at random. As such, in the few cases of missing data points, if data
was missing less than 20% of the values on a scale, the scores underwent data proration
(Mazza et al., 2015). Finally, one participant did not complete three of the five sex work
measures; therefore, they were removed from all subsequent analyses (Participant 50).
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Factor Analysis
Before checking any correlations or assumptions for the main analyses (ANOVA
and regressions), the scales and subscales measuring attitudes towards sex work were
developed. Given that the attitude measurement must be consistent across all five types of
sex work, the factor analysis was conducted on one type of sex work (escort) to
determine the number of factors and items to be used. Once the scales or subscales were
established, Cronbach’s alphas were assessed to ensure that the internal consistencies
were maintained for all types of sex work across all five factors.
Initial commonalities and correlation matrices were evaluated to ensure that items
were correlated and there was no concern of multicollinearity. This was not a concern as
there were no correlations over 0.90 (Tabachnick & Fidell, 2013). Bartlett’s test of
sphericity was significant, χ2 (136) = 1223.52, p < .05, indicating significant differences
between item variances, supporting factorability. Following this, a principal components
analysis was performed to determine the number of factors to retain. Visual inspection of
the eigenvalues suggested two factors. These aligned with the initial factor structures of
the Semantic Differential. Even though the adjectives were selected from three structures,
it is common for activity and potency to hang together (Osgood et al., 1958), which they
did in this case.
A two-factor solution was explored, assessing the factor loadings to ensure crossloading was not a concern and to choose salient loadings to retain, which was determined
to be .40 or above (Pituch & Stevens, 2016). Due to the nature of the items and the
expected correlation among the items, an Oblimin rotation was conducted. Two adjective
pairs, mild/intense and easy/difficult, were deleted as they failed the minimum cut-off,
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and the analysis was re-run. With the two deleted items, the two-factor rotated solution
explained 56.68% variance and was chosen due to its interpretability and high factor
loadings supporting the two factors. The first factor was composed of the evaluative
adjectives and accounted for 42.49% of the variance in attitudes. The second factor was
composed of the activity and potency adjectives and accounted for 14.19% of the
variance in attitudes. The correlation between the two factors was .42. The rotated
structure matrix can be seen in Table 2.
Two of the adjective pairs fell on a different factor than was expected. The
adjective pair of impulsive/deliberate usually is from the activity scale but fell on the
evaluation factor, and successful/unsuccessful is from the evaluation scale but fell on the
activity/potency factor. This was deemed acceptable due to their meaningfulness to
attitudes towards sex work. The evaluative scale reflects what is viewed as having value,
worth, and importance (Osgood et al., 1958). The activity/potency scale reflects what is
considered full of energy, movement, action, strength, power, and force (Osgood et al.,
1958).
Means, Standard Deviations, Reliabilities and Correlations Between Variables
Once the subscales of attitudes towards sex work were created, internal
consistency of all scales and subscales were assessed and deemed adequate. Internal
consistency was assessed for both attitude subscales for the five different types of sex
work; however, I also assessed the internal consistency of the total attitude scales for the
five different types of sex work. Internal consistency cannot be tested for the SelfObjectification Questionnaire as it is a rank order measure. Scale means, standard
deviations and reliabilities included in analyses are displayed in Tables 3 and 4.
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Table 2
Rotated Structure Matrix for Escort
Item

Factor 1
0.84
0.84
0.83
0.82
0.78
0.71
0.62
0.59
0.47

Factor 2

Dirty/Clean
Hopeful/Hopeless
Bad/Good
Dangerous/Safe
Disreputable/ Reputable
Rash/Cautious
Dishonest/Honest
Painful/Pleasurable
Impulsive/Deliberate
Cowardly/ Brave
0.85
Unsuccessful/Successful
0.82
Weak/Strong
0.80
Aimless/Motivated
0.79
Passive/ Active
0.63
Boring/ Interesting
0.58
N = 149. Extraction = Principal Component Analysis. Rotation Method = Oblimin
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Table 3
Descriptive Statistics for Attitudes Toward Five Types of Sex Work
Attitude Scale

Actual
M
SD
a
Range
Street-Level Total Scale
-3 to 1.73
-1.07
0.88
.86
Evaluative Subscale
-3 to 1.11
-1.70
0.87
.83
Potency/Activity Subscale
-3 to 2.67
-0.13
1.20
.80
Escorting Total Scale
-3 to 1.80
-0.56
0.99
.90
Evaluative Subscale
-3 to 2.44
-1.07
1.08
.88
Potency/Activity Subscale
-3 to 2.83
0.21
1.23
.85
Sugar Baby Total Scale
-3 to 2.60
-0.35
1.16
.92
Evaluative Subscale
-3 to 2.33
-0.64
1.26
.90
Potency/Activity Subscale
-3 to 3.00
0.09
1.28
.86
Webcamming Total Scale
-3 to 2.67
-0.08
1.14
.92
Evaluative Subscale
-3 to 2.78
-0.31
1.25
.90
Potency/Activity Subscale
-3 to 2.83
0.27
1.24
.87
Exotic Dancing Total Scale
-3 to 2.87
0.31
1.04
.92
Evaluative Subscale
-3 to 2.78
-0.04
1.13
.90
Potency/Activity Subscale
-3 to 3.00
0.83
1.14
.86
Note. The range of responses could be from -3 to +3 for all scales and subscales.
N = 149
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Table 4
Descriptive Statistics for Predictor Variables
Measure

Possible
Actual
Range
Range
Self-Objectification
-25 - +25
-25 - +25
Self-Sexualization
1-5
1-5
ESS
1-6
1 - 5.50
Sexual Agency
1-7
3.44 - 6.83
Hostile Sexism
0-5
0 - 3.70
Benevolent Sexism
0-5
0 - 3.80
N = 149. ESS = Enjoyment of Sexualization
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M
1.62
3.11
3.54
5.28
1.24
1.88

SD

a

13.58
0.73
0.84
0.85
0.91
0.79

.84
.79
.84
.74
.84
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Correlations between all scales and subscales were assessed, see Table 5. First,
correlations were assessed between the evaluative and activity/potency subscales of the
five different attitudes towards sex work measures. All correlations were strong and
significant at the 0.01 level and ranged from .51 to .68. Next, correlations were assessed
between all predictor variables and attitudes towards sex work total scales. Strong
correlations were found between attitudes towards all types of sex work; however, the
different types of sex work only correlated with benevolent and hostile sexism and sexual
agency. There were no correlations between sex work and self-sexualization or selfobjectification. Surprisingly, while there were many significant correlations between the
predictor variables, self-objectification did not correlate with any variables. Therefore,
self-objectification was not included in subsequent analyses.
Evaluation of Statistical Assumptions
Outliers. Univariate outliers were inspected through standardized z-scores, using
a cut-off of |3.29| (Fields, 2013; Mayers, 2013). Univariate outliers were assessed for all
dependent variables. This resulted in one violation which was winsorized1. Outliers on y
were then evaluated using standardized residual using a cut-off of |3|; no outliers were
found for either the planned ANOVA or Regressions (Pituch & Stevens, 2016). Finally,
multivariate and influential outliers were examined using Mahalanobis Distance and
Cook’s Distance; none were identified.
Normality. The normality of all dependent variables was assessed with ShapiroWilk tests. Results indicated several violations for the evaluative and activity subscale
1

The violation was -3.00 (Participant 29) for the activity/potency subscale measure of
attitudes towards exotic dancing. The value was winsorized to one above the next
highest, which was -2.50, making the new value -2.51.
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Table 5
Correlations Between Predictor Variables and Attitudes Towards Sex Work Total Scales
Measure
1
2
3
1. Self-Objectification
1
.88
-.05
2. Self-Sexualization
1
.26**
3. Hostile Sexism
1
4. Benevolent Sexism
5. Enjoyment of Sexualization
6. Sexual Agency
Attitudes Towards Sex Work
7. Street-Level Sex Work
8. Escorting Sex Work
9. Sugar Baby Sex Work
10. Webcamming Sex Work
11. Exotic Dancer Sex Work
*Correlation is significant at the 0.05 level (2-tailed)
**Correlation is significant at the 0.01 level (2-tailed)

4
.08
.15
.40**
1
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5
.05
.55**
.12
.04
1

6
-.05
.14
-.17**
.05
.19*
1

7
.02
-.02
-.13
-.13
.06
-.24**

8
.10
.02
-.17*
-.18*
.04
-.18*

9
10
-.01
-.01
.05
.07
-.22** -.24**
-.17*
-.16
.05
.09
-.21*
-.14

11
-.01
-.01
-.28**
-.24**
.02
-.10

1

.71**
1

.62**
.78**
1

.48**
.66**
.64**
.69**
1

.60**
.76**
.73**
1
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and the total scales for attitudes towards sex work. However, skewness and kurtosis
values all fell within |2| and |3|, respectively (Pituch & Stevens, 2016). Upon visual
inspection of the histograms, most dependent variables appeared normally distributed,
except for the evaluative subscale for street-level sex work, which was negatively
skewed. Due to the nature of this type of sex work, this was not considered abnormal, and
no adjustments were made.
Homoscedasticity, Linearity, Independence of Errors and Multicollinearity.
There was no singularity or homoscedasticity of errors, and linearity and independence of
errors were achieved. Homogeneity of variance-covariance was assessed next using
Box’s M test, and it was not significant. Sphericity was violated for the evaluative
subscale and the total scale of attitudes towards sex work. To correct this, I deferred to
one of the epsilon adjustments, Greenhouse-Geisser, to interpret the output (Mayers,
2013). Levene’s Test of Equality of Error Variances was not statistically significant, and
therefore it was not violated. Finally, there were no violations to multicollinearity tested
using tolerance and assessing the relationships between all variables.
Main Analyses
Awareness and Views of Student Sex Work
First, when asked if sex work was acceptable for students to finance their
education, participants’ average response was slightly above the midpoint on the scale,
and women generally responded that sex work was neither acceptable nor unacceptable
(M = 3.15, SD = 1.14). However, further breakdown of the responses indicated that
24.7% (n = 37) of participants said sex work was unacceptable or very unacceptable,
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37.3% (n = 56) said it was neither acceptable nor unacceptable, and 38% (n = 57) said it
was acceptable or very acceptable.
Regarding awareness of sex work, 44% of women (n = 66) reported being aware
that students engage in the sex industry to finance their education, and 43% of women (n
= 64) reported that they knew someone engaged in sex work. Students were also asked if
they knew any students engaging in the different types of sex work. No students reported
knowing someone working as a street-level sex worker. However, 36.7% (n = 55) of
women in the current sample said they knew someone working as a sugar baby, and
22.8% (n = 34) reported they knew someone working in webcamming. It is worth noting
that eight women selected “other” in this option, and all eight participants wrote they
knew someone working on “OnlyFans” as the alternative form of sex work. OnlyFans is
a content-based online subscription service. Women can post photos, pre-recorded
videos, or engage in live-streaming public (to their followers) or private (to an individual
subscriber) videos (InfluencerMarketingHub, 2021). Under the definition presented,
OnlyFans would be considered webcamming; however, some participants clearly
considered it to be different from webcamming. Although almost half the women in the
sample knew someone engaging in sex work, only 12.7% (n = 19) reported having
considered engaging in sex work. Of those students, the most common type of sex work
women considered was a sugar baby, 52% (n = 13). More details related to knowledge
surrounding sex work can be seen in Table 6.
Research Question 1
There were three hypotheses related to the first research question regarding
attitudes and different types of sex work. These were, (1) women’s attitudes would differ
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Table 6
Student Awareness of Sex Work
Variable
n
%
Knowledge of a student working as
a sex worker
Street-level sex work
Sugar Baby
55
36.70
Webcamming
34
22.70
Exotic Dancing
24
16.00
Escort
9
6.00
Other
8
5.40
Considered working in a specific
type of sex work
Street-Level sex work
Sugar baby
13
52.00
Webcamming
10
40.00
Exotic Dancing
1
4.00
Escort
1
4.00
Note. Participants could choose more than one option for the type of sex work when
asked if they knew a student working as a sex worker and when they were asked if they
had considered engaging in sex work.
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based on type/classification of sex work, (2) women’s attitudes would be the most
positive towards entirely internet-mediated/indirect sex work (webcamming), and (3)
students who have previously considered engaging in sex work would have the most
positive attitudes of sex work overall.
Attitudes towards five different types of sex work were measured and compared
on two different subscales: evaluative attitudes of sex work and activity/potency attitudes
of sex work for women who have and have not considered engaging in sex work. Wilk’s
Lambda was chosen for the interpretation as it is more commonly used when the
independent variable has more than two groups (Mayers, 2013). A 5 x 2 x 2 repeatedmeasures multivariate analysis of variance (MANOVA) analysis confirmed that there
were significant multivariate effects for the type of sex work, λ = .36, F (8,138) = 30.61,
p < .001, d = 1.33, which demonstrated a very large effect size, and for consideration of
sex work, λ = .94, F (2, 144) = 4.64, p < .05, d = 0.25, which demonstrated a small effect
size, but not for the interaction between consideration and types of sex work, λ = .92, F
(8, 138) = 1.54, p = .082 (Mayers, 2013).
Follow-up post hoc tests were then conducted. Within-group univariate analyses
indicated that both the attitude subscales, evaluation, F (4, 580) = 67.90, p < .001, d =
0.68, and activity/potency, F (4, 580) = 17.99, p < .001, d = 0.35, were significantly
different across the five different types of sex work. The two models demonstrated a
large and medium effect size, respectively (Mayers, 2013). Street-level sex work received
the lowest overall mean (most negative attitudes) for both subscales, and exotic dancing
had the highest overall mean (most positive attitudes) for both subscales.
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Bonferroni post hoc pairwise comparisons between types of sex work indicated
significant differences on the evaluative subscale attitudes between all types of sex work
except for webcamming and exotic dancing, which did not significantly differ from one
another. For attitudes measured on the activity/potency subscale, escort, sugar baby and
webcamming did not significantly differ from one another, and street-level and escort did
not significantly differ from one another. There were significant differences between
sugar baby and street-level, webcamming and street-level, exotic dancing and all other
types of sex work. Differences and overall mean estimates can be seen in Table 7 for the
evaluative subscale and Table 8 for the activity/potency subscale.
These analyses confirm the first hypothesis that women have more positive
attitudes towards sex work that does not involve any genital contact, that is, indirect and
internet-mediated forms of sex work. In the current study, exotic dancing received the
most positive attitudes, with webcamming coming second in terms of positive attitudes
on both attitude subscales. Due to this, the second hypothesis was not supported, as
women had the most positive attitudes towards exotic dancing, not entirely internetmediated sex work, webcamming.
Next, univariate between-group analyses showed that both the evaluative
subscale, F (1, 145) = 9.13, p = .003, d = 0.25, and activity/potency subscale scores, F (1,
145) = 6.01, p = .015, d = 0.25, were significantly higher (more positive) for those who
have considered sex work, regardless of the type of sex work being assessed, see Figures
1 and 2. Mean estimates were significantly higher on the evaluative subscale, M = -0.71,
SE = 0.21, 95% CI [-0.58, 0.24], and activity/potency subscale, M = 0.79, SE = 0.23,
95% CI [0.33, 1.25], for those who had considered sex work compared to those who had
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Table 7
Within-Subjects Evaluative Subscale Mean Estimates and Pairwise Comparisons
Between Types of Sex Work
Sex work
Street level

Sex Work Comparison Mean Difference
SE
p
Total Mean Estimate
-1.58
0.10
Escort
-0.75
0.10
.00
Sugar Baby
-1.22
0.13
.00
Webcamming
-1.61
0.13
.00
Exotic Dancing
-1.81
0.13
.00
Escort
Total Mean Estimate
-0.83
0.13
Street-level
0.75
0.10
.00
Sugar baby
-0.47
0.12
.00
Webcamming
-0.86
0.12
.00
Exotic dancing
-1.06
0.12
.00
Sugar Baby
Total Mean Estimate
-0.37
0.15
Street-level
1.22
0.13
.00
Escort
0.47
0.12
.00
Webcamming
-0.39
0.12
.02
Exotic Dancing
-0.59
0.14
.00
Webcamming
Total Mean Estimate
0.02
0.15
Street-level
1.61
0.13
.00
Escort
0.86
0.12
.00
Sugar Baby
0.39
0.12
.02
Exotic Dancing
-0.20
0.13
1.00
Exotic Dancing Total Mean Estimate
0.23
0.14
Street-level
1.81
0.13
.00
Escort
1.06
0.12
.00
Sugar Baby
0.59
0.14
.00
Webcamming
0.20
0.13
1.00
Note. The total mean estimates are the overall averages for the specific type of sex work,
within-subjects on the evaluative subscale.
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Table 8
Within-Subjects Activity/Potency Subscale Mean Estimates and Pairwise Comparisons
Between Types of Sex Work
Sex work

Sex Work
Mean
SE
p
Comparison
Difference
Street level
Total Mean Estimate
0.02
0.15
Escort
-0.36
0.13
.06
Sugar Baby
-0.44
0.13
.01
Webcamming
-0.45
0.13
.01
Exotic Dancing
-1.05
0.14
.00
Escort
Total Mean Estimate
0.38
0.15
Street-level
0.36
0.13
.06
Sugar baby
-0.09
0.12
1.00
Webcamming
-0.10
0.12
1.00
Exotic dancing
-0.70
0.11
.00
Sugar Baby
Total Mean Estimate
0.46
0.15
Street-level
0.44
0.13
.01
Escort
-0.09
0.12
1.00
Webcamming
-0.01
0.13
1.00
Exotic Dancing
-0.61
0.13
.00
Webcamming
Total Mean Estimate
0.47
0.15
Street-level
0.45
0.13
.01
Escort
0.10
0.12
1.00
Sugar Baby
0.01
0.13
1.00
Exotic Dancing
-0.60
0.13
.00
Exotic Dancing Total Mean Estimate
1.07
0.14
Street-level
1.05
0.14
.00
Escort
0.70
0.11
.00
Sugar Baby
0.61
0.13
.00
Webcamming
0.60
0.13
.00
Note. The total mean estimates are the overall averages for the specific type of sex
work, within-subjects on the activity/potency subscale.
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Figure 1
Evaluative Attitude Subscale Scores by Types of Sex Work and Previous Consideration of
Sex Work
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Figure 2
Activity/Potency Attitude Subscale Scores by Types of Sex Work and Previous
Consideration of Sex Work
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not considered sex work, M = -0.84, SE = 0.08, 95% CI [-1.00, -0.69], and M = 0.17, SE
= 0.09, 95% CI [0.01, 0.35], respectively. These results indicate that participants who had
considered engaging in sex work had more positive attitudes towards sex work,
supporting the third hypothesis.
Post hoc Analyses
As previous research demonstrated that knowledge of someone engaged in the sex
industry was related to more positive attitudes, I attempted to replicate this finding in the
current population. For this analysis, I chose to use the total scales of attitudes towards
sex work, not the two separate subscales, as I was interested in replicating previous
research findings and not concerned about the differences between the two subscales.
A repeated measures MANOVA analysis confirmed significant multivariate
effects for the type of sex work, λ = .30, F (4,144) = 84.05, p < .001, d = 1.53, which
demonstrated a very large effect size, and for the interaction between knowledge and
types of sex work, λ= .94, F (4, 144) = 2.38, p = .05, d = 0.26, which demonstrated a
small effect size (Mayers, 2013). Follow-up univariate analyses were then conducted and
there was a significant within-group difference for the type of sex work using the total
scales, F (3.68, 540.81) = 112.17, p < .001, d = 0.87, and within-group differences for the
interaction of sex work and knowledge of sex work, F (3.68, 540.81) = 2.78, p = .03, d =
0.15. The two groups demonstrated a large and small effect size, respectively (Mayers,
2013). There were also significant between-group differences for the knowledge of
someone engaged in sex work, F (1,147) = 8.23, p = .005, d = 0.23, demonstrating a
small effect size (Mayers, 2013). Individuals who had knowledge of someone engaging
in sex work, had higher overall attitudes towards sex work, M = -0.11, SE = 0.11, 95%
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CI [-0.33, 0.10] than individuals who did not know someone engaged in sex work, M = 0.53, SE = 0.10, 95% CI [-0.72, 0.34], see Figure 3. Unsurprisingly, based on previous
analyses, Bonferroni post hoc pairwise comparisons indicated that there were significant
differences between all five types of sex work, with the most negative attitudes towards
street-level sex work, M = -1.06, SE = 0.07, 95% CI [-1.20, 0.92], and the most positive
attitudes towards exotic dancing, M = 0.35, SE = 0.08, 95% CI [0.19, 0.52]. Finally,
further analysis of the means and the confidence intervals for the interaction between
knowledge of someone engaged in sex work and the types of sex work suggested that
significant interactions occurred for escort, webcamming, and exotic dancing. These
analyses support findings from previous research (Roberts et al., 2010) that knowing
someone in sex work is associated with more positive attitudes. Although women who
reported knowing someone engaged in sex work had more positive attitudes than women
who did not, overall attitudes were still negative, indicating that knowing someone does
not mean that women will have positive attitudes towards sex work.
Research Question 2
The second analysis assessed whether women’s experiences of sexualization and
sexual objectification were related to their attitudes towards sex work. I hypothesized that
women with higher rates of self-sexualization, enjoyment of sexualization, and selfobjectification would have more accepting attitudes towards the most and least
acceptable forms of sex work identified in research question 1. Although the first
research question used the attitudes towards sex work subscales of evaluation and
activity/potency, the rest of the analyses used a total measure of attitudes toward sex
work. This decision was made due to the high internal reliability of the total measure and
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Figure 3
Attitudes Towards the Total Sex Work Scales by Types of Sex Work and Knowledge of
Someone Engaged in Sex Work
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to limit the number of statistical analyses conducted. Exotic dancing was identified as the
most acceptable form of sex work, with street-level sex work recognized as the least
acceptable form of sex work. However, webcamming was still considered in the current
analysis as this study specifically explored attitudes towards online (internet-mediated)
sex work.
After assessing the correlations between variables, it was evident there were no
relationships between the three hypothesized predictor variables, self-objectification, selfsexualization, and enjoyment of sexualization and the outcome variable, attitudes toward
street-level, webcamming, or exotic dancing sex work, as seen in Table 5. As such, no
further analyses were performed. Therefore, research question 2 and the fourth
hypothesis were not supported.
Research Question 3
With the third research question, I sought to understand if women’s sexual agency
affected the relationships discussed in the previous research question. I hypothesized that
sexual agency would moderate the relationships between the predictor and outcome
variables. Although there was no relationship identified between the predictor and
outcome variables identified in research question 2, according to Hayes (2017), a
moderation analysis can still be used to address when, or under what circumstances, a
relationship between variables may be present. There does not need to be a relationship
between the predictor and criterion variables to conduct a moderation analysis. There
does, however, need to be a relationship between the predictor and the moderator
variable. All relationships between variables can be seen in Table 5. There was a small
significant relationship between sexual agency and enjoyment of sexualization; therefore,
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the analysis proceeded for that predictor. There was no relationship between sexual
agency and self-objectification or self-sexualization; therefore, no moderation analyses
were conducted for these predictors
Similar to research question 2, research question 3 assessed the relationships
towards the least and most acceptable forms of sex work and entirely internet-mediated
sex work. To determine if a moderation relationship was present, the significance of the
interaction between variables was assessed. The confidence intervals should not contain
zero for the moderation to be significant. If the moderation is significant, you can see
where the relationships are occurring by analyzing the conditional indirect effects for
low, average, and high levels of the moderator (Hayes, 2017). Like research question 2,
these analyses used the total scale for attitudes towards sex work.
Moderation Analysis for Attitudes Towards Exotic Dancing. The model
assessed the moderating effects of sexual agency on the enjoyment of sexualization on
attitudes towards exotic dancing. Enjoyment of sexualization, sexual agency, and the
interaction between them did not emerge as significant predictors of attitudes towards
exotic dancing. Therefore, sexual agency did not moderate the relationship between
enjoyment of sexualization and exotic dancing.
Moderation Analysis for Attitudes Towards Street-Level Sex Work. The
model assessed the moderating effects of sexual agency on the enjoyment of
sexualization on attitudes towards street-level sex work. There was no significant
interaction between enjoyment of sexualization and sexual agency, and there was no
significant moderation. However, the overall model was significant, R2 = 0.08, F (3,145)
= 3.95, p = .009. Enjoyment of sexualization was not a significant predictor of attitudes

60

ATTITUDES TOWARDS ONLINE SEX WORK
towards street-level sex work; however, sexual agency emerged as a significant predictor
(b = -0.27, SE = 0.08, p = .002). In this model, for every one-unit increase in sexual
agency, there was a 0.27 decrease in attitudes towards more negative attitudes toward
street-level sex work. Sexual agency did not moderate the relationships between exotic
dancing and street-level sex work. However, as it emerged as a significant predictor of
attitudes towards street-level sex work, it will be included in the final regression analyses
to explore the relationships further.
Moderation Analysis for Attitudes Towards Webcamming. The model
assessed the moderating effects of sexual agency on the enjoyment of sexualization on
attitudes towards webcamming. The overall model was significant, R2 = 0.07, F (3,145) =
3.80, p = .01, and the interaction between enjoyment of sexualization and sexual agency
was significant (b = 0.33, SE = 0.14, p = .02). When assessing under what conditions
sexual agency improved the relationship between enjoyment of sexualization and
attitudes towards webcamming, it was found that when women reported higher rates of
sexual agency, there was a significant relationship between enjoyment of sexualization
and attitudes towards webcamming (b = 0.49, SE = 0.17, p = .005). The relationship was
not significant at average or low levels of sexual agency. The results demonstrate that
although there was no relationship between enjoyment of sexualization and attitudes
towards webcamming, a relationship begins to emerge under the conditions of high
sexual agency. Specifically, when women scored a minimum of 5.41 out of 7 on the
sexual agency scale, enjoyment of sexualization and attitudes towards webcamming were
significantly related, b = 0.22, t (145) = 1.97, p = .05. As sexual agency increased in the
sample, the relationship between enjoyment of sexualization and attitudes towards
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webcamming becomes stronger and more positive. Figure 4 depicts the effect of sexual
agency and enjoyment of sexualization on attitudes towards webcamming. The results of
these moderation analyses partially support research question 3 and the fifth hypothesis.
The model summary and resulting coefficients for attitudes towards webcamming can be
seen in Table 9 and the different levels of the models’ effects in Table 10.
Research Question 4
The final research question addressed whether gender inequality or sexist beliefs
influenced women’s sexual behaviours, agency, and attitudes towards sex work. Previous
research demonstrated significant positive relationships between benevolent and hostile
sexism and enjoyment of sexualization (Liss et al., 2011). I hypothesized that there would
be a positive relationship between benevolent and hostile sexism and women’s sexual
agency, in addition to the enjoyment of sexualization. I also hypothesized that there
would be a relationship between benevolent and hostile sexism and attitudes towards sex
work. For this final research question, I used the total scale for the attitudes towards sex
work and not the evaluative and activity/potency subscales. Finally, as women’s previous
consideration of sex work emerged as a significant predictor in research question 1, it
was included in the analyses.
First, zero-order correlations showed a significant negative relationship between
hostile sexism and sexual agency, r = -0.17, p < .05, indicating that as hostile sexism
increases, sexual agency decreases. There was also a significant positive relationship
between women who have previously considered sex work and enjoyment of
sexualization, r = 0.17, p < .05, indicating that as enjoyment of sexualization increases,
previous consideration of sex work was more likely. No other significant relationships
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Figure 4
The Moderating Effects of Sexual Agency Between Enjoyment of Sexualization and
Attitudes Toward Webcamming

Note: Only within the high sexual agency group did sexual agency moderate the
relationship between enjoyment of sexualization and attitudes towards webcamming.
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Table 9
Coefficients for Sexual Agency as a Moderator of Attitudes Towards Webcamming
Effect

Estimate

SE

95% CI

p

LL
UL
(Constant)
-0.12
0.09
-0.31
0.06
.18
ESS
0.18
0.11
-0.04
0.40
.11
Sexual Agency
-0.20
0.11
-0.42
0.02
.06
Intercept
0.33
0.14
0.07
0.60
.01
Predictor = Enjoyment of Sexualization, Moderator = Sexual Agency, Criterion =
Webcamming
ESS = Enjoyment of Sexualization
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Table 10
Conditional Effects for the Sexual Agency as a Moderator of Attitudes Towards
Webcamming
Moderator Value

Effect

SE

95% CI

p

LL
UL
Low -1 SD (-1.06)
-0.17
0.17
-0.52
0.18
.33
Average (0.05)
0.20
0.11
-0.02
0.42
.07
High, +1 SD (0.94)
0.50
0.17
0.15
0.84
.005
Predictor = Enjoyment of Sexualization, Moderator = Sexual Agency, Criterion =
Webcamming
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were reported between variables. A linear regression analysis was not performed as there
would only be one predictor and criterion variable in each regression equation. The sixth
hypothesis is partially supported as there was a positive relationship between women’s
previous consideration of sex work and enjoyment of sexualization. However, counter to
the hypothesis and previous research, there was a negative relationship between hostile
sexism and sexual agency.
Finally, the relationship between hostile and benevolent sexism and attitudes
towards types of sex work was explored. As sexual agency was a significant predictor of
attitudes towards sex work in research question 3, the decision was made to include it in
the final statistical analyses in addition to previous consideration of sex work. Three
linear regressions were explored with sexual agency, hostile and benevolent sexism, and
previous consideration of sex work as the predictor variables and attitudes toward streetlevel sex work, exotic dancing, and webcamming as the criterions.
Street-Level Sex Work. The first regression model was significant for the
outcome attitudes towards street-level sex work, R2 = 0.11, F (4, 142) = 4.57, p = .002,
however, the model only accounted for 11% of the variance, and there was a very small
effect size d = 0.12 (Mayers, 2013). When exploring the regression coefficients,
benevolent and hostile sexism and previous consideration of sex work did not uniquely
contribute to attitudes. Sexual agency was a significant predictor of attitudes towards
street-level sex work when other variables were controlled (b = -0.28, β = -0.25, SE =
0.08, p < .001). Although the model only accounted for a small portion of the variance,
higher sexual agency predicted more negative attitudes towards street-level sex work.

66

ATTITUDES TOWARDS ONLINE SEX WORK
Webcamming. The second regression model significantly predicted attitudes
towards webcamming work, R2 = 0.15, F (4, 142) = 6.06, p < .001. The model only
accounted for 15% of the variance, and there was a small effect size d = 0.20 (Mayers,
2013). When exploring the regression coefficients, sexual agency (b = -0.24, β = -0.18,
SE = 0.11, p = .02), hostile sexism (b = -0.35, β = -0.27, SE = 0.11, p = .003), and having
previously considered sex work (b = 0.67, β = 0.20, SE = 0.27, p = .01), all uniquely
contributed to prediction of attitudes towards webcamming when the other variables were
controlled. Benevolent sexism was not a significant predictor. The regression coefficients
demonstrated that for every one-unit increase in sexual agency, attitudes towards
webcamming decreased 0.25, and with every one unit increase in hostile sexism, attitudes
towards webcamming decreased 0.36. For women who had considered sex work,
compared to those who had not, there was a 0.67 increase in attitudes towards
webcamming.
Exotic Dancing. The final regression model significantly predicted attitudes
towards exotic dancing, R2 = 0.15, F (4, 142) = 5.98, p < .001, indicating that the model
accounted for 15% of the variance. There was a small effect size d = 0.20 (Mayers,
2013). For the final model, hostile sexism (b = -0.24, β = -0.21, SE = 0.10, p = .02), and
having considered sex work (b = 0.57, β = -0.19, SE = 0.24, p = .02) emerged as
significant predictors of attitudes toward exotic dancing. Benevolent sexism and sexual
agency were not significant predictors in the model. Therefore, attitudes towards exotic
dancing became more negative as hostile sexism increased, and there was a 0.25 decrease
in attitudes towards exotic dancing for every one-unit increase in hostile sexism. When
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women had considered engaging in sex work, there was a 0.57 increase in attitudes
towards exotic dancing.
Post hoc Regression Analyses. As there was a negative correlation between
sexual agency and hostile sexism, it was surprising that both variables negatively
predicted attitudes towards webcamming. To understand the relationship between the two
variables further, they were coded based on a median split. Participants who fell below
the median on both variables were considered as having low sexual agency or hostile
sexism and were coded as zero, and participants who were at or above the median were
considered as having high sexual agency or hostile sexism and were coded as one. With
the new variables, I ran a 2 x 2 multi-factorial ANOVA to see if there was an interaction
between the two variables for attitudes towards webcamming. The tests of betweensubject effects did not demonstrate a significant relationship between sexual agency and
hostile sexism, F (1, 149) = 1.37, p = .245. However, by looking at Figure 5 to further
understand the relationships between hostile sexism and sexual agency, we can see that
women with low rates of hostile sexism and low sexual agency had the most positive
attitudes towards webcamming. When women had high rates of hostile sexism scores and
high sexual agency scores, they had the most negative attitudes towards webcamming.
So, although the two variables are negatively related, it appears that their relationship to
each other changes and has a unique influence when predicting women’s attitudes
towards webcamming.
Summary Across Regression Analyses. The results of these regression analyses
partially support research question 4 and hypotheses 6 and 7. First, although there was a
relationship between hostile sexism and sexual agency, it was not consistent with
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Figure 5
Relationship of Hostile Sexism and Sexual Agency on Attitudes Towards Webcamming
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previous research and the hypothesis. There were no relationships between sexism and
enjoyment of sexualization as previously reported (Liss et al., 2011), and there was a
negative relationship between hostile sexism and sexual agency. The result suggests that
the more women believe in the desirability of male power over women, the less sexual
agency they report.
There was a negative relationship between hostile sexism, sexual agency and
attitudes towards sex work, and a positive relationship between previous consideration of
sex work and attitudes towards sex work. These relationships, however, were dependent
on the type of sex work being explored, suggesting that different factors influence
attitudes towards different types of sex work. Although there were significant
relationships, the overall effect sizes were small, suggesting that even though these
variables are related to attitudes towards sex work, many others still need to be
discovered. The three regression models for attitudes towards sex work and their
coefficients can be seen in Table 11.
Final Post hoc Analyses
As previous consideration of sex work was significantly related to attitudes
towards sex work, and women who had previously considered sex work had slightly
more accepting attitudes, the decision was made to explore these relationships further.
First, a chi-square analysis was run to determine whether there was a relationship
between women reporting they were currently in debt and their consideration of engaging
in sex work. The relationship was not significant, and there was no association between
women being currently in debt and their consideration of engaging in sex work to finance
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Table 11
Regression Coefficients and Their Influence on Attitudes Toward Different Types of Sex
Work
Variable

B

SE
t
p
95% CI
Model 1
Constant
0.62
0.48
1.30
.19
[ -0.32, 1.56]
Have considered Sex Work
0.33
0.21
1.56
.12
[-0.09, 0.74]
Sexual Agency
-0.27
0.08
-3.33
.001
[-0.44, -0.11]
Hostile Sexism
-0.16
0.09
-1.86
.06
[-0.34, 0.01]
Benevolent Sexism
-0.04
0.10
-0.37
.71
[-0.24, -0.16]
Model 2
Constant
1.58
0.60
2.62
.01
[0.39, 2.77]
Have considered Sex Work
0.67
0.27
-2.52
.013
[0.15, 1.19]
Sexual Agency
-0.24
0.11
-2.32
.02
[-0.45, -0.04]
Hostile Sexism
-0.34
0.11
-3.06
.002
[-0.56, -0.12]
Benevolent Sexism
-0.02
0.13
-0.14
.89
[0.15, 1.19]
Model 3
Constant
1.61
0.55
2.91
.004
[0.52, 2.70]
Have considered Sex Work
0.57
0.24
-2.36
.02
[0.09, 1.05]
Sexual Agency
-0.14
0.10
-1.46
.147
[-0.33, 0.05]
Hostile Sexism
-0.24
0.10
-2.38
.02
[-0.44, -0.04]
Benevolent Sexism
-0.18
0.12
-1.52
.13
[-0.41, 0.05]
Model 1: Dependent variable: Attitudes towards Street-level sex work
Model 2: Dependent variable: Attitudes towards Webcamming sex work
Model 3: Dependent variable: Attitudes towards Exotic Dancing sex work
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their education, X2 (1, N = 147) = 0.73, p = .392.
Next, a chi-square analysis was run to assess the relationship between women
reporting having seriously considered dropping out of school due to financial difficulties
and having considered engaging in sex work. This relationship was significant, and
although the sample of women who had seriously considered dropping out of school was
small, 40% (n = 4) of the women who had reported having seriously considered dropping
out because of financial difficulties also reported that they have considered sex work to
engage in their education, X2 (1, N = 147) = 6.989, p = .008, d = .22. Thus, the findings of
these two tests show that simply being in debt does not mean that women will consider
engaging in sex work, but the severity of the crisis or debt may influence the decision. It
is also important to note that the power was low in these two analyses due to the small
cell size and imbalance.
In addition, as previous consideration of sex work and knowledge of someone
engaged in sex work were both significant factors influencing women’s attitudes towards
sex work, a chi-square analysis was run to assess the relationship between them. The
relationship was significant, X2 (1, N = 147) = 12.10, p < .001. Although the number of
women who had previously considered engaging in sex work was small, approximately
79% (n = 15) of the women who had previously reported considering engaging in sex
work also reported knowing someone engaged in sex work. The results suggest some
influence from peers or friends in a woman’s decision to consider engaging in the sex
industry.

2

All chi-square tests were performed with bootstrapping done with 1000 replications for
the analyses
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CHAPTER IV: DISCUSSION
There were four primary objectives for the current study: to understand (a)
whether women’s attitudes towards sex work varied based on the type/classification
(direct, indirect, and internet-mediated), (b) if women’s experiences of sexualization and
sexual objectification were related to their attitudes towards sex work, (c) if women’s
sexual agency affected the relationship between sexualization, sexual objectification and
sex work, beyond what was found in the previous analysis, and (d) if women’s
perceptions of gender inequality or sexism influenced their attitudes towards sex work.
This study was exploratory as it was the first to apply this theoretical grounding to sex
work research and the first to evaluate attitudes towards different types of sex work in
Canada. It explored if women’s internalization of an increasingly sexualized culture and
their views about their body and sexuality influenced their attitudes towards online and
other types of sex work. Further, the influence of previous consideration of engagement
in sex work was also investigated for all of the above objectives to influence women’s
attitudes towards sex work.
Women’s Awareness and Knowledge of Student Engagement in Sex Work
Before evaluating women’s attitudes towards different types of sex work, their
general attitudes, knowledge of, and awareness of the sex industry were assessed. In a
previous study conducted by Roberts et al. (2010) in the United Kingdom, views of
student participation in sex work were assessed in male and female student participants.
In their sample, 58% of participants indicated they were aware of student engagement in
sex work. Only 12% of the students said it was acceptable for students to engage in sex
work. These results appear to differ from the current study where only 44% of the women
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students indicated they were aware students worked in the sex industry to finance their
education, but surprisingly, 38% said it was acceptable or very acceptable for them to do
so, which appears to be an increase from previous research3.
In the study conducted by Roberts et al. (2010), 25.7% of students reported
knowing a student involved in some form of sex work, and 16.5% of participants
indicated they were willing to engage in sex work. The results from the current study
differ as 42.7% of women reported they knew someone engaged in sex work, and yet
only 12% of the women reported having considered sex work themselves. The students in
the study by Roberts et al. reported pole/lap dancing (18.1%) and stripping (12.1%) as the
most common types of sex work they knew someone was working in to pay for school. In
the current study, exotic dancing encompassed lap dancing and stripping within its
definition, and 16% of women reported knowing a student working as an exotic dancer.
However, women students knew even more students working as sugar babies (36.7%)
and webcamming (22.7%) to finance their education. For consideration of specific types
of sex work, in the study conducted by Roberts et al., participants indicated that they
were most willing to seek out escorting/prostitution (11%), followed by pole/lap dancing
(7.3%), and stripping (6.0%). Webcamming (or, in their study, internet pornography) was
the least likely form of sex work participants were willing to seek out (3.5%). In the
present study, sugar baby and webcamming were the most common forms of sex work
students reported they had considered engaging in, with 13 women having considered
working as a sugar baby and 10 having considered working in webcamming. Women
indicated escorting and exotic dancing were the least likely type of sex work for them to
3

No statistical analyses were conducted for the comparisons between the study by
Roberts et al., (2010) and the current one, therefore these are only notable trends.
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have considered (ns = 1). No women stated that they were willing to engage in streetlevel sex work.
These apparent differences between a study carried out in the United Kingdom in
2010 and the current one in 2021 seem to represent a historical shift in awareness and
knowledge of sex work over the past ten years. There appear to be increases in the
number of participants indicating sex work is acceptable for students to engage in to
finance their education and increases in personal knowledge of someone working in the
sex industry in the past ten years. There are also changes in what types of sex work
students would seek out. Although there was high knowledge, this was accompanied by
quite low levels of previous consideration of sex work. In the study by Roberts et al.
(2010), webcamming was the least likely form of sex work students were willing to seek
out. The most common type of sex work students were willing to seek out in the study by
Roberts et al. was escorting/prostitution, which is likely a combination of two separate
types of sex work assessed in the current study, escorting and street-level sex work.
However, in the current study, webcamming was the second most considered type of sex
work women reported they were willing to engage in following sugar baby (which was
not assessed in the study by Roberts et al.). The exact history of sugar babies is unknown;
however, in 2010, SeekingArrangements.com began offering free premium memberships
to students who register as sugar babies using their university email (Motz, 2014). This
change may have increased the visibility of sugar babies as a form of sex work and
contributed to it becoming the most likely form of sex work students reported they were
willing to seek out.
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Women’s Attitudes Towards Various Types of Sex Work
The first aim of this study was to assess women’s attitudes towards sex work.
Attitudes were assessed on two different subscales of the Semantic Differential. The
subscales represented evaluative attitudes, measuring whether the target activity has
value, worth, and importance, and activity/potency attitudes, measuring whether the
target activity has energy, action, strength, power, and force (Osgood et al., 1958). Five
different types of sex work were assessed, and there were three different classifications of
the types of sex work involved. Direct sex work (street-level, escort, and sugar baby)
involves direct genital contact or penetration, indirect sex work (exotic dancing) involves
no genital penetration and little to no genital contact, and completely internet-mediated
sex work (webcamming) involves no direct genital contact. However, some forms of sex
work may use the internet to mediate their in-person activities through a third-party
website as they are believed to add a layer of confidentiality and safety (Sanders et al.,
2017), such as sugar baby and escort. In the current study, the different types of sex work
were the target activities. However, all the definitions included specific information on
the type of sex work, how the women earned money, and what level of genital
contact/penetration was required; therefore, women’s attitudes in the current study were
also towards the work and the women who engage in it.
I hypothesized that women would have more positive attitudes towards sex work
that was indirect or entirely internet-mediated. In addition, based on past research and the
proliferation of technology, I hypothesized that women would have the most positive
attitudes towards sex work that was entirely internet-mediated (webcamming) due to the
distance created between sex workers and clients. This second hypothesis was made due
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to the attention certain websites and webcamming platforms were receiving through the
media (e.g., OnlyFans) and the reality that the current generation of university students
experience most aspects of their lives through social media.
On both subscales, attitudes towards the five different types of sex work fell in the
same order. Unsurprisingly, street-level sex work – which almost always involves some
form of direct genital penetration or contact, was the least accepted or most negatively
viewed form of sex work. This was then followed by escorting and sugar baby. As
expected, women had the most positive attitudes towards internet-mediated and indirect
forms of sex work that did not involve any genital penetration and little to no genital
contact, webcamming and exotic dancing. Counter to my hypothesis, women had the
most positive attitudes towards exotic dancing and not webcamming. Exotic dancing has
a long history and has long been accepted in Canada as a legal form of sex work
(Kolanko, 2017). As exotic dancing also requires little to no genital contact, it makes
sense in retrospect that exotic dancing would be the most accepted form of sex work.
Through the analysis of the two subscales, I was able to identify some differences
between types of sex work based on women’s evaluative attitudes and activity/potency
attitudes. There were significant differences between all types of sex work on the
evaluative subscale except for webcamming and exotic dancing. Women’s attitudes on
the evaluative subscale were predominately negative or neutral, with the most positive
mean score being towards exotic dancing as 0.23 (+3 was the highest possible score),
suggesting that even though exotic dancing had the most positive scores, the mean
attitudes were neutral and not actually positive. On the activity/potency subscale, there
were significant differences between sugar baby and street-level, webcamming and
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street-level, and exotic dancing and all other types of sex work. Women’s attitudes
captured by the activity/potency subscale were more positive than the evaluative
subscale. The scores ranged from neutral to mildly positive, with the most positive mean
attitude being a score of approximately +1 towards exotic dancing. However, similar to
the evaluative scale, although exotic dancing was viewed most positively, the attitudes
were only slightly positive. These results indicate that although there were significant
differences between young women’s attitudes on the two subscales and more positive
attitudes towards exotic dancing, women’s attitudes towards sex work remain
predominately neutral or negative.
Sometimes, negative attitudes are related to stigma, and previous research on
female sex workers has reflected the stigma against sex workers and casts the women as
deviants (Koken, 2012). There are many stigmas associated with the sex industry and
women who engage in sex work. Sex workers may be considered “whores” or “sexually
promiscuous” (Henry & Farvid, 2017). In addition, previous research has discussed that
women’s engagement in sex work may be a constrained financial choice due to a lack of
diverse and equitable opportunities for all women and girls (Bernstein, 2007; Gavey,
2012). I did not explicitly differentiate attitudes between the type of sex work and the
women who engage in sex work when presenting women with the definitions of sex work
and the Semantic Differential items. However, the findings from the current study may
still provide insight into implicit attitude differences based on the results of the two
subscales and the differences between the attitudes on various types of sex work.
The results suggest that women do not have positive attitudes towards the value or
importance (evaluation) of sex work, but they have slightly more positive attitudes
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towards the strength or power (activity/potency) of the sex work, and potentially, given
the types of adjectives (e.g., unsuccessful/successful), the women who engage in the
work. In addition, women have slightly more accepting attitudes when women do not
have to engage in genital penetration and have little to no genital contact. Through these
results, we can see that women may have more negative attitudes towards the work itself
and do not believe sex work is an important job that provides value to women, but they
do not view the women who engage in sex work as negatively as the sex work itself.
Women’s attitudes may be influenced by the stigma associated with the sex industry and
women who engage in it. If negative attitudes are influenced by stigma, the results may
support differences between the societal and historical shifts in stigma towards the work
of sex work and the stigma of women who engage in sex work. Therefore, women may
implicitly hold more negative and stigmatizing attitudes towards the tasks that are
required in sex work without demonizing or stigmatizing the women who choose to or
have to engage in it.
Factors Influencing Attitudes Towards Sex Work
Previous Consideration of Sex Work
I also examined factors that may influence women’s attitudes towards sex work.
Previous research found that people who knew someone engaged in sex work had more
accepting attitudes than those who did not (Roberts et al., 2010). This finding was
replicated in the current study. Women who reported knowing someone engaged in sex
work had more positive attitudes towards the work, regardless of the type of sex work
being assessed. There was a significant interaction between the knowledge of someone
engaged in sex work and the types of sex work for attitudes towards the sex work for
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escorting, webcamming, and exotic dancing. This result was interesting, as, in addition to
replicating previous findings, it provides more support for attitudes being somewhat more
positive when there is less genital contact required or where there is internet mediation.
Next, I also sought to expand on the results from the study by Roberts et al.
(2010) and assessed if women who had previously considered engaging in sex work
would have more accepting attitudes. Only a small portion of the women in the study
reported considering engaging in sex work. The results supported the hypothesis,
indicating that the attitudes of women who had previously considered engaging in sex
work were more positive than those who had not, regardless of the type of sex work
being assessed. However, although women who had previously considered sex work may
have had more positive attitudes than other women, the highest average scores were still
less than +1 (where +3 was the highest possible). Finally, as knowing someone and
previous consideration of sex work were both significant factors influencing women’s
attitudes towards sex work, I assessed the relationship between the two variables. They
were significantly related, and 15 of the 19 women who reported previous consideration
of sex work also reporting knowing someone engaged in the work. This may suggest that
when women have previous exposure and know someone engaged in sex work,
potentially through a peer or a friend, it may influence their own attitudes and increase
their likelihood to consider engaging in sex work.
Influence of Sexualization and Sexual Objectification
The next aim of this study was to go beyond primary drivers such as financial
gain that were previously researched factors influencing a woman’s decision to enter into
the sex industry. The current study sought to understand if women’s experiences of
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increased sexualized culture and internalization of sexualization and objectification
influenced their attitudes towards sex work. Counter to my hypothesis, the results did not
support the idea that sexualization and sexual objectification play a role in women’s
attitudes towards sex work. This was surprising as in previous research, sex workers had
discussed the experiences of sexualization and objectification built into the job, that is,
you are selling your body to someone else for personal use (Coy, 2013). At least one
scholar had also suggested that sexual objectification contributed to women’s ability to
engage in sex work (Coy, 2013). An explanation for this null finding in the current study
may be that the students in this sample were not selected based on prior sex work
experience. There may be differences in the experiences of self-objectification and selfsexualization of women who have actually engaged in sex work versus those who have
not, and rather than being a precondition or factor contributing to more positive attitudes,
which it clearly is not, self-objectification and self-sexualization may be consequences or
outcomes of the work. In previous research, women in sex work discussed needing to
dissociate from their bodies as a coping mechanism. They had to accept that sex work
denied their boundaries and sense of ownership of their bodies (Coy, 2013). One woman
who had been a sex worker for 20 years described her experiences as a sex worker by
saying she was “just a hole for men to use” (Coy, 2013, p. 200). In the current study, to
reduce the intrusiveness of the survey, women were not asked if they had ever engaged in
sex work and were only asked if they had ever considered engaging in sex work. As only
a small portion of the women in the current study had previously considered engaging in
sex work, likely, the number of women who had engaged in sex work was even lower.
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Another explanation for the null finding in the current study may be that a
woman’s decision to engage in sex work is completely unrelated to sexualization and
objectification and is based solely on material conditions such as financial constraints.
Those who had considered sex work had more positive attitude scores than those who had
not, but those attitudes were only modestly above neutral; they were not strongly
positive. Previous research has discussed that women may enter into sex work due to the
lucrative time-to-money ratio. Student involvement in the sex industry may allow
individuals to be unburdened by student loans (Haeger & Deil-Amen, 2010; Roberts et
al., 2010; Sinacore et al., 2014). In the current study, having to seriously consider
dropping out of school due to financial constraints was associated with consideration of
sex work to finance education. This provides support for the belief that women do not
engage in sex work because they believe it is fun and easy or is something that they are
drawn toward because of their internal attitudes, but rather they do so because they need
the financial support that the sex industry provides and likely do not have many other
options or social support.
Although there were no relationships found between self-objectification,
sexualization, enjoyment of sexualization, and attitudes towards sex work, women
engaged in self-objectification, enjoyment of sexualization, and self-sexualization at
similarly high rates to women in other studies (Erchull & Liss, 2014; Feltman &
Szymanski, 2018; Prichard et al., 2018; Ramsey & Horan 2018; Trekels et al., 2018).
Women’s averages in the current study responses showed they engaged in these
behaviours at a frequency above the mid-way point on the three scales. These responses
suggest that women in the sample were engaging in self-objectifying and self-sexualizing
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behaviours. When women self-objectify, they value their bodies more based on their
appearance than their competence and abilities. When they self-sexualize, they engage in
behaviours to gain attention from men and enjoy appearance-based attention from men.
Sexual objectification and sexualization are harmful and have been previously reported to
have detrimental effects on women’s physical and mental health (Fredrickson & Roberts,
1997). The current study results suggest that women are engaging in self-sexualizing and
self-objectifying behaviours. Higher levels of these would be associated with several
negative outcomes (which are not studied here); however, these beliefs do not influence
their attitudes towards sex work.
The Moderating Effects of Sexual Agency
This study also aimed to understand the influence of sexual agency in the
relationship between sexual objectification, sexualization, and attitudes towards sex work
beyond the relationships (or lack thereof) that were already present. In the current study,
when women reported higher rates of sexual agency, the relationship between enjoyment
of sexualization and more positive attitudes towards webcamming was present. For
women with average or low rates of sexual agency, enjoyment of sexualization was
unrelated to attitudes towards webcamming.
Previous research on the webcamming or camgirl industry has discussed the
flexibility and independence that women who work in webcamming may have compared
to other forms of sex work (Sanders et al., 2017). The women who act as “models” on
webcamming sites are frequently responsible for setting their own rates and deciding
which activities or sexual acts they are willing to engage in online. Previously, some
women have discussed the importance of being creative online and that being creative
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does not always mean a need to be sexual. One woman reported that while she was on a
webcam, she would earn tips from men while doing fitness exercises, fully clothed
(Sanders et al., 2017, p. 27). In a sample of 614 online sex workers, over 60% agreed
with the statement that they would not engage in sex work if it were not for the internet,
and approximately 90% of the sample agreed with the statement that the internet enables
them to make decisions about when and where they work. In addition, over 80% agreed
with the statement that the internet gives them access to sex worker networks and peer
support (Sanders et al., 2017, p. 76).
Within these online spaces, women can set their own boundaries, work from the
safety of their own home, and potentially quickly build a community with other online
sex workers. In this sense, women have more autonomy and control over their actions. As
autonomy is an essential component of sexual agency, it makes sense that sexual agency
was only an important moderator for attitudes related to webcamming. Finally, a
woman’s likelihood of success in the camgirl industry depends on the attention from
men, as most consumers of online sexual content are heterosexual men (Bleakley, 2014).
The enjoyment of sexualization measures women’s level of enjoyment of sexualized,
appearance-based attention from men. Women in the study who enjoy sexualization and
have higher sexual agency may have more positive attitudes towards webcamming
because they believe women who engage in webcamming are receiving the type of
sexualized attention from men they also seek.
Although women not engaged in webcamming are unlikely to know all this
information about the camgirl industry, as mentioned earlier, the current generation of
university students has grown up with the internet. It is commonly believed that the
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internet adds a layer of security and protection that is not available in everyday
interactions (Sanders et al., 2017). Even without all the detailed knowledge of the camgirl
industry, students likely still understand the enhanced security and level of control
women may have when working as a camgirl.
The Influence of Sexism and Gender Inequalities on Attitudes Towards Sex Work
The final aim of this study was to determine if women’s endorsement of gender
inequalities, through benevolent and hostile sexism, influenced their sexual agency,
enjoyment of sexualization and attitudes towards sex work. Previous research
demonstrated significant positive relationships between benevolent and hostile sexism
and enjoyment of sexualization (Liss et al., 2011). I hypothesized that I could replicate
the previous findings in the current study and expand on that knowledge expecting a
positive relationship between sexism and sexual agency. As previous consideration of sex
work was a significant factor contributing to attitudes toward sex work, it was included in
all the analyses. I assessed the relationships between hostile and benevolent sexism,
previous consideration of sex work, sexual agency, and enjoyment of sexualization.
Contrary to my hypothesis, and previous findings (Liss et al., 2011), there was no
relationship between benevolent and hostile sexism and enjoyment of sexualization.
There was, however, a small but significant positive relationship between women who
had previously considered sex work and enjoyment of sexualization. There was also a
small but significant negative association between hostile sexism and sexual agency. As
women’s enjoyment of sexualization increases, the relationship with previous
consideration of sex work strengthened, and as their rates of hostile sexism increased,
their rates of sexual agency decreased.
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The final analyses went beyond the original hypothesis proposed and tested
whether sexual agency and consideration of sex work in addition to hostile and
benevolent sexism were factors influencing attitudes towards street-level sex work,
webcamming and exotic dancing. No significant relationships were found between
benevolent sexism and attitudes towards sex work. However, there was a small but
significant relationship between hostile sexism and attitudes towards webcamming and
exotic dancing. As women endorsed more hostile sexism, their attitudes towards
webcamming and exotic dancing became more negative. Although sex work has been
referred to as one of the world’s oldest professions, it can be viewed as women violating
traditional gender roles as women are not staying within their restricted domestic roles.
Furthermore, women who engage in sex work or are prostitutes are sometimes associated
with being sexually promiscuous and dirty (Henry & Farvid, 2017). The results suggest
that when women hold more hostile attitudes towards other women and endorse the belief
that men are dominant to women, they have more negative attitudes towards women who
engage in sex work and deviate from the traditional gender norms. It is likely that
women’s hostile sexism only influenced attitudes towards webcamming and exotic
dancing and not others because the attitudes towards those two types of sex work were
mildly positive compared to the other types of sex work, which were neutral to negative.
When women had mildly positive attitudes towards sex work scores, hostile sexism had
more of an impact.
The absence of a relationship between benevolent sexism and attitudes towards
sex work in this study is interesting. Women who endorse benevolent sexism believe that
women should stay within their stereotypical gender roles while still having a
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subjectively positive view of women (Glick & Fliske, 1997). Therefore, it would make
sense if benevolent sexism significantly predicted attitudes towards sex work or women’s
sexual agency; however, this was not found in the current study. As only hostile sexism
was a significant negative predictor of attitudes towards sex work, it suggests that women
must have a negative view of women for sexual agency to influence their attitudes
towards sex work.
Unsurprisingly, women having previously considered sex work was a significant
positive predictor of webcamming and exotic dancing attitudes. This was in line with
findings from the MANOVA that women who had previously considered engaging in sex
work had the most positive attitudes towards webcamming and exotic dancing on both
subscales. It may also suggest that women who have considered sex work may have more
positive attitudes towards sex work when there is less genital contact involved. Finally,
sexual agency was a significant negative predictor of street-level sex work and
webcamming, and as sexual agency increased, their attitudes towards webcamming and
street-level sex work became more negative.
Although sexual agency as a factor influencing attitudes towards sex work was
not originally hypothesized, the negative relationship between sexual agency and streetlevel sex work was unsurprising. It is likely that women with high sexual agency have
more negative attitudes towards women who may be perceived as lacking in sexual
agency, and it is unlikely that women who engage in street-level sex work are perceived
as having sexual agency, given their severely constrained financial choices. The negative
relationship between sexual agency and webcamming was confusing because sexual
agency and hostile sexism were negatively correlated, suggesting they should be related
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to any outcome in opposite directions. This was not the case. The two variables both
negatively predicted attitudes towards webcamming. Further exploration was required to
understand how these patterns of relationships could happen. The results indicated that
when women had high sexual agency and hostile sexism, they had the most negative
attitudes towards webcamming, but when women had low rates of sexual agency and
hostile sexism, they had the most positive attitudes towards webcamming. Women with
high sexual agency can make their own sexual decisions and feel confident in their
choices (Ward et al., 2018). However, women with high rates of hostile sexism endorse
derogatory beliefs, male power, and heterosexual hostility (Glick & Fiske, 1997). One
possible explanation is that when women in the current sample had high sexual agency
and high hostile sexism, they saw themselves as able to make their own sexual choices,
but they do not believe that other women should have the right to do so, and this
negatively affects their judgement of other women. Further, previous research has
suggested that the camgirl (or, in this case, webcamming) genre can empower women
within the industry as women subvert traditional power relationships (Bleakley, 2014).
Therefore, if women have high sexual agency and hostile sexism, it makes sense that they
would have negative attitudes towards women who deviate from traditional male power
roles, such as webcamming, but not street-level or other sex work where women’s power
may be lower or less prominent.
Although the results were not in line with the original hypothesis, the results are
important as women who endorse hostile sexism believe that women should not infringe
on traditional men’s roles and should aim to preserve men’s dominance over women by
supporting men’s power (Glick & Fiske, 1996). In this study, women who are sexually
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empowered or act as sexual agents making their own sexual decisions deviate from
traditional gender roles, where women are supposed to be sexually passive, and timid,
and men are supposed to be sexual aggressors. This would be positive under most
circumstances where beliefs are also extended to other women, but this is not always the
case. Therefore, women’s perceptions of gender inequity, specifically their hostile
sexism, influences the role that their sexual agency has on their attitudes towards sex
work.
Finally, previous research argued that women’s engagement in the sex industry
increases their sense of sexual agency through an individualistic understanding of fun and
pleasure (Henry & Farvid, 2017). No studies, however, have directly assessed the
relationship between sexual agency and attitudes towards sex work. Although the current
study did not assess women’s experiences within the sex industry, the results suggest no
positive relationship between sexual agency and attitudes towards sex work. The current
study implies the opposite: as women have higher levels of sexual agency and are more
willing and confident in negotiating their own sexual needs and safety, they have more
negative attitudes towards street-level sex work and webcamming.
Limitations and Strengths
The current study provided valuable insight into attitudes towards different types
of sex work, still, some limitations warrant mention. The sample in this study is a
convenience sample of young women recruited through the psychology participant pool
at a mid-sized university; the participants received bonus points towards their psychology
course for participating. Convenience samples are easy to access and can often be biased
(Etikan et al., 2016). However, a strength of the current study was that this was a
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relatively diverse sample that is representative of the population at the University of
Windsor. Women in the present study were of a wide range of ethnicities and sexual
identities, with over one-third of the women being students of colour. Women in the
current study were going to university in a working-class city, and approximately 72% of
the women had a part-time or full-time job. Participants also had a wide range of funding
sources to finance their education. With a sample of women that were diverse in
ethnicities, sexual identity, and financial support, the results are likely generalizable to
other similar student populations. Another limitation was that participants were asked
about the amount of funding from various sources, but I did not specifically distinguish
between funding and debt. As a result, I could not run post hoc tests that assessed the
relationship between women who had previously considered sex work and the amount of
debt that may have contributed to their increased likelihood of considering sex work. The
data for the current sample were also collected in November 2020, seven months after
COVID-19 was declared a global pandemic, and during the first full semester that
students were experiencing their coursework online. There is no way to know for sure if
COVID-19 influenced the results, but it is important to acknowledge its presence and its
potential impact.
The current study also utilized one of the original measures of self-objectification
as it captured women’s endorsement of their bodies in observable, appearance-based or
objectified terms versus non-observable, competence-based or non-objectified terms.
However, in the current study, 16 women did not complete the self-objectification
measure. As this was the only questionnaire with such a high rate of non-response, it
seems likely that the unusual rank order format of the survey could have deterred women
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from completing it. Newer measures of self-objectification are constantly being
developed, and future researchers should consider using newer measures as more
accessible, reliable, and valid ones emerge.
There were also some issues with the definitions of sex work I chose. The
decision was made not to include examples of websites when providing the women with
the definitions of sex work, as I did not want to increase the visibility of existing
websites. This became an issue in the final section of the survey when women were asked
if they knew of any women engaged in a specific type of sex work and what type of sex
work they would be willing to engage in. A small number of women selected “other” for
the type of sex work they knew of or were willing to engage in and put OnlyFans when
webcamming was already a response option. These results suggest that a small number of
the students considered women who worked on the website OnlyFans different from
webcamming. On OnlyFans, women set the price for the weekly or monthly subscription
fees to their page and upload videos, pictures, live stream videos, and more. The
minimum subscription price women can set is $4.99 per month, and the maximum
subscription price is $49.99 per month (InfluencerMarketingHub, 2021). Men can also
reach out to women on the site to request private videos, personal photos, etc., for an
extra charge on top of the subscription fee. OnlyFans is a webcamming platform that has
drastically increased in popularity over the past year (Friedman, 2021;
InfluencerMarketingHub, 2021). Various celebrities have also started using OnlyFans,
increasing its visibility and popularity (InfluencerMarketingHub, 2021). Due to the
increase in popularity and visibility, some women may believe it is an effective way to
earn extra money when in reality, most people on OnlyFans earn an average of $180 a
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month, and 1% of OnlyFans creators make 33% of the money from the website
(InfluencerMarketingHub, 2021).
Women may think OnlyFans is a safe option due to its increased visibility.
However, many women on OnlyFans reported being pressured by financial constraints to
create a profile and becoming victims of doxing, capping, and rape threats (Friedman,
2021). If women students considered webcamming as separate and viewed the general
category less positively than OnlyFans, this would have artificially depressed attitudes on
the Semantic Differential for webcamming. Future research should investigate these
views and differences in more detail.
Although there were some issues with the definition of webcamming, the results
of this study contribute to the limited literature on attitudes towards different types of sex
work among university students in Canada. The current study is unique because it
assessed attitudes towards sex work using a sensitive attitude measure, the Semantic
Differential and a within-subjects experiment. The Semantic Differential assessed
attitudes on two different domains related to evaluation and activity/potency. It does not
rely on the presentation of stereotypical and non-stereotypical statements, which avoids
reinforcement of and reactivity to the statements. Another strength specific to this study
is the wide range of types of sex work that were included in the analysis. The current
study assessed five different forms of sex work that fell under three different
classifications (direct, indirect, and internet-mediated). Through the diverse range of
types of sex work, the Semantic Differential, and the within-subjects design, I was able to
identify a more nuanced assessment of similarities and differences in attitudes based on
how and where the sex work takes place.
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Another strength of the current study was that I explored the relationship between
previous consideration of sex work and attitudes towards sex work. Although the number
of women who had previously considered sex work in the sample was limited, the
women who had previously considered engaging in sex work had somewhat more
positive attitudes. Previous research has identified that students could imagine seeking
out sex work to pay for their education “given certain circumstances” (Betzer et al., 2015,
p. 526). Additionally, previous research has reported that student’s primary motivation to
engage in sex work is the increased economic pressure, such as rise in university tuition
and increased cost of living (Haeger & Deil-Amen, 2010; Roberts et al., 2010; Sagar et
al., 2016; Sinacore et al., 2015). The current study provided more support for the idea that
women engage in sex work due to financial constraints. Women who had seriously
considered dropping out of school due to financial constraints were also more likely to
consider engaging in sex work.
A final strength of the current study was that I was also able to replicate findings
from previous studies, and women who reported knowing someone engaged in sex work
was associated with somewhat more positive attitudes. There was also a relationship
between knowledge of someone engaged in sex work and consideration of the sex
industry. Women who had considered engaging in sex work were significantly more
likely to know someone working in the sex industry, suggesting there may be an
influence from peers or friends on a woman’s consideration to enter the sex industry. The
current study results may provide unique insight into the potential influence of financial
constraints and previous relationships influencing women’s attitudes towards sex work. A
woman’s ability to accept other women who are sex workers may be based on, or at least
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in part, whether they can understand or empathize with other women’s motivations to
engage in the sex industry.
Implications
The current study provides some practical insight into how women perceive sex
work and the factors that influence women’s attitudes towards sex work. The differences
in attitudes towards the various types of sex work may be directly related to the amount
of stigma associated with the different types of sex work. Sex work performed at the
street-level can be considered more dangerous and more stigmatized than other forms of
sex work. Street-level sex workers solicit clients in public places; the women often do not
get to keep the money and are paid through a pimp or boyfriend. Many women who are
street-level sex workers also face drug addiction (Dalla, 2002). Women who are streetlevel sex workers are unlikely to have bodily autonomy or sexual agency. In the current
study, exotic dancing and webcamming were the types of sex work with the first most
and second most positive attitudes, respectively. Exotic dancing was significantly
different from all other types of sex work, except for webcamming on the evaluative
subscale. Webcamming was significantly different from all types of sex work except
exotic dancing on the evaluative subscale and escort and sugar baby on the
activity/potency subscale. These types of sex work may be slightly less stigmatized than
other forms of sex work because women can be somewhat more protected and are
thought to have some bodily autonomy. Some scholars have suggested that women who
engage in webcamming or exotic dancing have some sense of control over their clients
since they are engaging in sex work through the safety of the internet (Jones, 2015) or a
protected venue (Harcourt & Donovan, 2005). Therefore, these women who engage in
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indirect forms of sex work may be less stigmatized by their peers and other women
because of an increased sense of control and safety over the activity (or form of sex
work) they are engaging in.
Webcamming was the second most accepted form of sex work. The distance
created by digital technology and the presence of technology and social media may be
influencing women’s attitudes towards webcamming (or entirely internet-mediated sex
work). Certain websites have become more mainstream and may contribute to women’s
attitudes towards sex work and their choices of sex work they would be willing to seek
out. Specifically, SeekingArrangements has become a popular website for women
seeking a sugar relationship and OnlyFans for women looking to be a camgirl. As
mentioned earlier, in 2010, SeekingArrangements began offering free premium
memberships to students who register as sugar babies using their university email
addresses; however, they also expanded their platform to Canada (Motz, 2014).
OnlyFans, which was founded in 2016, is a subscription-based website that acts as a
platform for women who want to work as a camgirl (InfluencerMarketingHub, 2021).
Overall, the attitudes towards sex work reported in this study suggest that women may be
more likely to seek out and have slightly more positive attitudes towards types of sex
work mediated or facilitated through various websites than any other type.
Future Directions
This study provides valuable insight into how attitudes towards sex work vary
based on type and classification. Many previous studies have collapsed types of sex work
(or prostitution in many studies) into one category, which likely does not allow a diverse
set of responses or a deeper understanding of sex work to occur. Future research on sex
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work should continue to separate the different types of work in their analysis. By
separating based on type, research can begin to understand sex work and the sex industry
more clearly. Future research should also include a qualitative component in studies to
understand students’ perspectives of the different types of sex work in more depth.
This study also shows how stigma surrounding certain types of sex work may
affect women’s attitudes. The results demonstrated limited support for the differences
between women’s evaluation of the type of sex work and attitudes toward the women
who engage in sex work. These differences should be studied in future research. Instead
of continuing to attempt to understand factors that influence attitudes towards sex work,
research should seek to explicitly understand the differences between critical evaluation
and attitudes toward the different types of sex work and the stigmatization of the women
who engage in sex work. Women involved in sex work are often forced to lead double
and fragmented lives to cope with the stigma associated with the work (Lantz, 2005). If
future research can separate other attitudes from stigma related to the work and the
women who engage in work, it could contribute to raising awareness of the gender
disparities in a society that push women to engage in sex work due to constrained
financial choices (Bernstein, 2007). With this knowledge, instead of stigmatizing women
who choose to or are forced to engage in sex work, we can start working towards
improving the opportunities for women and improving their options for economic
support.
Although the current sample was diverse and representative of the population at
the University of Windsor, future research should replicate the within-subjects
experiment of the current study in multi-campus samples where campus size, location
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and characteristics are more varied. Are attitudes towards sex work more accepting
within universities with a larger population in cities where a larger proportion of students
engage in sex work? For example, the University of Toronto has recently been featured
as the top Canadian university for the number of undergraduate students registered as
sugar babies on Seekingarrangements.com (Robertson, 2021). Toronto is also a major
city, with a significantly higher cost of living; there may also be more options and
opportunities for women to engage in certain forms of sex work such as exotic dancing
and being a sugar baby. Within the same article, one individual stated, “someone said
Toronto breeds sugar babies, and that is a fact” (Robertson, 2021). Attitudes towards sex
work and the level of stigma women hold may differ between universities where there is
an established community of students who engage in sex work versus the University of
Windsor, where this is less so. Most of the attitudes towards sex work in the current study
were negative to neutral, and sugar babies specifically fell in the middle. Would this be
different at a university that “breeds” sugar babies? Or would attitudes towards sex work,
and overall stigma, remain the same?
Finally, as hostile sexism emerged as a significant factor influencing women’s
attitudes towards street-level sex work, exotic dancing, and webcamming, future research
may want to investigate attitudes towards sex work using sexual scripts theory (Gagnon
& Simon, 1972). Sexual scripts theory outlines the guidelines for appropriate sexual
behaviour and encounters that people are expected to follow in society. For example, a
double standard exists in the traditional heterosexual script as women are expected to
confine their sexual behaviour to be within a committed relationship and are not
encouraged to emphasize their sexuality overtly. In contrast, young adult men are
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expected to engage in all kinds of sexual behaviours and boast about their sexual
experiences (Jozkowski et al., 2017). Thus, looking at the perceptions of both men and
women under the framework of sexual scripts theory may provide valuable insight into
factors of how double standards, heteronormative expectations, and gender norms
influence the stigma and attitudes towards sex work.
Revisiting Objectification Theory in Future Research
Although there were null findings between self-objectification, self-sexualization,
and attitudes towards sex work, there may still be some potential for applications of
objectification theory in future research. As discussed earlier, women who engaged in sex
work discussed needing to dissociate from their bodies and accept that sex work denies
them ownership over their bodies (Coy, 2013). These women are essentially identifying
that they needed to engage in self-objectifying behaviour to be sex workers. As women
who are sex workers have discussed experiences that could be described as selfsexualization and objectification, it is important to understand if they are preconditions to
women’s entry into sex work or a serious harm and consequence of working within the
sex industry. The factors and experiences that influence a woman’s decision to enter the
sex industry are likely different from the factors and experiences they have within it.
Further insight into these relationships can potentially help women understand the risks
and harms of sex work further. Applying objectification theory directly to women’s
experiences (students and otherwise) involved in sex work may provide more insight into
the factors influencing a woman’s decision to work within the sex industry.
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Conclusions
The current findings provide insight into university students’ perceptions of
different types of sex work. Although social media and the news may indicate or suggest
that sex work is lucrative and prevalent among women university students, attitudes
remain primarily negative, and less than 13% of women in the current sample have even
considered engaging in sex work. However, this study found that when sex workers can
maintain a distance between themselves and the client, young women had somewhat
more positive attitudes, as demonstrated by attitudes towards exotic dancing and
webcamming compared to street-level, escorting, and sugar babies. Although there were
only mildly positive attitudes towards webcamming, it was one of the most accepted
forms of sex work, suggesting that the proliferation of digital technology and the belief
that there is safety behind the distance of the internet could be influencing women’s
attitudes towards particular types of sex work. This reasoning is supported by the finding
that sugar baby (direct and internet-mediated sex work) and webcamming (indirect and
completely internet-mediated sex work) were the two most common types of sex work
for women to have considered seeking out to finance their education. Although the
relationships were of small magnitude, this research also provided some deeper insight
into the influence of financial constraints on a woman’s decision to consider the sex
industry to finance their education. They may consider sex work when pushed towards it
by extreme financial hardship.
While women’s attitudes may be influenced by digital technology, the increased
presence of sexualized culture and the internalization of self-sexualization and selfobjectification do not influence women’s attitudes towards sex work. Once again,
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contrary to claims made by the media and social media, it would appear that women are
not engaging in sex work because they are being drawn towards it by more positive
attitudes and beliefs and their internalization of sexualization and sexual objectification
does not influence them. Young women in university are still predominately holding
negative attitudes towards sex work.
This research was an attempt to provide an essential first step in understanding the
experiences of university women and potential factors that may influence their attitudes
towards sex work. Future research should go beyond this population and attitudes
towards sex work to understand how stigma differs based on the type of sex work and
raise awareness of how gender disparities in society may influence women’s decision to
enter into it.

100

ATTITUDES TOWARDS ONLINE SEX WORK
REFERENCES
Attwood, F. (2006). Sexed up: Theorizing the sexualization of culture. Sexualities, 9(1),
77-94. https://doi-org/10.1177/1363460706053336
Attwood, F. (2010). Sexualization, sex and manners. Sexualities, 13(6), 742-745.
https://doi-org/10.1177/1363460710384553
Attwood, F. (2011). Through the looking glass? Sexual agency and subjectification
online. In R. Gill & C. Scharff (Eds.), New femininities (pp. 203-214). Palgrave
Macmillan.
Attwood, F., & Smith, C. (2011). Investigating young people’s sexual cultures: an
introduction. Sex Education, 11(3), 235-242.
https://doi-org/10.1080/14681811.2011.590040
Barnett, M., Maciel, I., & Gerner, M. (2018). Enjoyment of sexualization and feminism:
Relationships with sexual self-schema and psychosexual health. Sexuality &
Culture, 22(3), 669-684. https://doi.org/10.1007/s12119-018-9515-5
Barry, K. (1981). Female sexual slavery: Understanding the international dimensions of
women’s oppression. Human Rights Quarterly, 3(2), 44-52.
https://doi.org/10.2307/761856
Barton, B. (2002). Dancing on the Möbius strip: Challenging the sex war
paradigm. Gender & Society, 16(5), 585-602.
https://doi-org/10.1177/089124302236987
Begum, S., Hocking, J. S., Groves, J., Fairley, C. K., & Keogh, L. A. (2013). Sex workers
talk about sex work: Six contradictory characteristics of legalised sex work in

101

ATTITUDES TOWARDS ONLINE SEX WORK
Melbourne, Australia. Culture, health & sexuality, 15(1), 85-100.
http://dx.doi.org/10.1080/13691058.2012.743187
Bernstein, E. (2007). Sex work for the middle classes. Sexualities, 10(4), 473-488.
https://doi-org/10.1177/1363460707080984
Betzer, F., Köhler, S., & Schlemm, L. (2015). Sex work among students of higher
education: A survey-based, cross-sectional study. Archives of sexual
behavior, 44(3), 525-528. https://doi.org/10.1007/s10508-014-0476-y
Bleakley, P. (2014). “500 tokens to go private”: Camgirls, cybersex and feminist
entrepreneurship. Sexuality & Culture, 18(4), 892-910.
https://doi-org/10.1007/s12119-014-9228-3
Brents, B. G., & Hausbeck, K. (2005). Violence and legalized brothel prostitution in
Nevada: Examining safety, risk, and prostitution policy. Journal of interpersonal
violence, 20(3), 270-295. https://doi-org/10.1177/0886260504270333
Britannica ProCon. (2018). U.S. Federal and State Prostitution Related Punishment.
Retrieved September, 2021, from https://prostitution.procon.org/us-federal-andstate-prostitution-laws-and-related-punishments/#1
Carr, E. R., & Szymanski, D. M. (2011). Sexual objectification and substance abuse in
young adult women. The Counseling Psychologist, 39(1), 39-66.
https://doi-org /10.1177/0011000010378449
Cato, M., & Carpentier, F. R. D. (2010). Conceptualizations of female empowerment and
enjoyment of sexualized characters in reality television. Mass
Communication and Society, 13(3), 270-288.
https://doi.org/10.1080/15205430903225589

102

ATTITUDES TOWARDS ONLINE SEX WORK
Cho, S. Y. (2016). Liberal coercion? Prostitution, human trafficking and
policy. European journal of law and economics, 41(2), 321-348.
https://doi.org/10.1007/s10657-015-9519-7
Coy, M. (2009). ‘Moved around like bags of rubbish nobody wants’: How multiple
placement moves can make young women vulnerable to sexual
exploitation. Child Abuse Review: Journal of the British Association for the Study
and Prevention of Child Abuse and Neglect, 18(4), 254-266.
https://doi.org/10.1002/car.1064
Coy, M. (2013). Invaded spaces and feeling dirty: Women’s narratives of violation in
prostitution and sexual violence. Horvath, M., & Brown, J. (Eds.), Rape
challenging contemporary thinking (pp. 183-206). New York: Routledge.
Coy, M., & Garner, M. (2010). Glamour modelling and the marketing of selfsexualization: Critical reflections. International Journal of Cultural
Studies, 13(6), 657-675. https://doi.org/10.1177/1367877910376576
Cunningham, S., Sanders, T., Scoular, J., Campbell, R., Pitcher, J., Hill, K., ValentineChase, M., Melissa, C., Aydin, Y., & Hamer, R. (2018). Behind the screen:
Commercial sex, digital spaces and working online. Technology in society, 53,
47-54. https://doi.org/10.1016/j.techsoc.2017.11.004
Dalla, R. L. (2002). Night moves: A qualitative investigation of street‐level sex
work. Psychology of Women Quarterly, 26(1), 63-73.
https://doi.org/10.1111/1471-6402.00044

103

ATTITUDES TOWARDS ONLINE SEX WORK
Daly, S. E. (2017). Sugar babies and sugar daddies: An exploration of sugar dating on
Canadian campuses [Unpublished Masters Thesis]. Carleton University, Ottawa,
Canada.
Davis, S. E. (2018). Objectification, Sexualization, and Misrepresentation: Social Media
and the College Experience. Social Media+ Society, 4(3), 1-9.
https://doi-org/10.1177/2056305118786727
Dixit, P. (2019, November 29). Nine secrets of a Canadian sex worker: ‘I hung out for 20
minutes and left with $160’. The National Post.
https://nationalpost.com/news/canada/nine-secrets-of-a-canadian-sex-worker-ihung-out-for-20-minutes-and-left-with-160
Einarsdóttir, V. A. (2017). “From celebrities to the girl next door”: Influencer marketing
with a special focus on the social media platform, Instagram [Unpublished
Doctoral dissertation]. University of Iceland, Reykjavík.
Erchull, M. J., & Liss, M. (2013). Feminists who flaunt it: Exploring the enjoyment of
sexualization among young feminist women. Journal of Applied Social
Psychology, 43(12), 2341-2349. https://doi.org/10.1111/jasp.12183
Erchull, M. J., & Liss, M. (2014). The object of one’s desire: How perceived sexual
empowerment through objectification is related to sexual outcomes. Sexuality &
Culture, 18(4), 773-788. https://doi.org/10.1007/s12119-013-9216-z
Etikan, I., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience sampling
and purposive sampling. American journal of theoretical and applied
statistics, 5(1), 1-4. https://doi.org/10.11648/j.ajtas.20160501.11

104

ATTITUDES TOWARDS ONLINE SEX WORK
Fahs, B. (2014). ‘Freedom to’ and ‘freedom from’: A new vision for sex-positive
politics. Sexualities, 17(3), 267-290. https://doi.org/ 10.1177/1363460713516334
Fasoli, F., Durante, F., Mari, S., Zogmaister, C., & Volpato, C. (2018). Shades of
sexualization: when sexualization becomes sexual objectification. Sex
Roles, 78(5-6), 338-351. https://doi.org/10.1007/s11199-017-0808-1
Faul, F., Erdfelder, E., Lang, A.G. & Buchner, A. (2007). G*Power 3: A flexible
statistical power analysis program for the social, behavioral, and biomedical
sciences. Behavior Research Methods, 39, 175-191.
https://doi.org/10.3758/BF03193146
Feltman, C. E., & Szymanski, D. M. (2018). Instagram use and self-objectification: The
roles of internalization, comparison, appearance commentary, and feminism. Sex
Roles, 78(5), 311-324. https://doi.org/10.1007/s11199-017-0796-1
Fredrickson, B. L., & Roberts, T. A. (1997). Objectification theory: Toward
understanding women’s lived experiences and mental health risks. Psychology of
women quarterly, 21(2), 173-206.
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x
Friedman, G. (2021, May 18). Jobless, selling nudes online and still struggling. The New
York Times. https://www.nytimes.com/2021/01/13/business/onlyfans-pandemicusers.html
Field, A. (2013). Discovering statistics using IBM SPSS statistics. Sage.
Gavey, N. (2012). Beyond “empowerment?” Sexuality in a sexist world. Sex
roles, 66(11-12), 718-724. https://doi.org/10.1007/s11199-011-0069-3

105

ATTITUDES TOWARDS ONLINE SEX WORK
Glick, P., & Fiske, S. T. (1996). The ambivalent sexism inventory: Differentiating hostile
and benevolent sexism. Journal of personality and social psychology, 70(3),
https://doi.org/491.10.1037/0022-3514.70.3.491
Government of Canada. (2018). Prostitution criminal law reform: Bill C-36, the
protection of communities and exploited persons act. Department of Justice.
https://www.justice.gc.ca/eng/rp-pr/other-autre/c36faq/
Hayes, A. F. (2017). Introduction to mediation, moderation, and conditional process
analysis: A regression-based approach (2nd ed.). Guilford publications.
Haeger, H., & Deil-Amen, R. (2010). Female college students working in the sex
industry: A hidden population. NASPA Journal About Women in Higher
Education, 3(1), 4-27. https://doi.org/10.2202/1940-7890.1039
Harcourt, C., & Donovan, B. (2005). The many faces of sex work. Sexually transmitted
infections, 81(3), 201-206. https://doi.org/10.1136/sti.2004.012468
Henry, M. V., & Farvid, P. (2017). ‘Always hot, always live’: Computer-mediated sex
work in the era of ‘camming’. Women’s Studies Journal, 31(2), 113-128.
Holsopple, K. (1999). Pimps, tricks, and feminists. Women’s Studies Quarterly, 27(1/2),
47-52. https://www.jstor.org/stable/40003397
Infanger, M., Rudman, L. A., & Sczesny, S. (2016). Sex as a source of power? Backlash
against self-sexualizing women. Group Processes & Intergroup Relations, 19(1),
110-124. https://doi-org /10.1177/1368430214558312
Influencer Marketing Hub. (2021, April 26). OnlyFans Statistics – users, revenue and
usage stats. Influencer Marketing. Retrieved from
https://influencermarketinghub.com/onlyfans-stats/

106

ATTITUDES TOWARDS ONLINE SEX WORK
Jeffreys, S. (2010). “Brothels without Walls”: The escort sector as a problem for the
legalization of prostitution. Social Politics: International Studies in Gender, State
& Society, 17(2), 210-234. https://doi.org/10.1093/sp/jxq005
Jones, A. (2015). Sex work in a digital era. Sociology Compass, 9(7), 558-570.
https://doi.org/10.1111/soc4.12282
Jozkowski, K. N., Marcantonio, T. L., & Hunt, M. E. (2017). College students’ sexual
consent communication and perceptions of sexual double standards: A qualitative
investigation. Perspectives on sexual and reproductive health, 49(4), 237-244.
https://doi.org/10.1363/psrh.12041
Knowledge First Financial (2018). Guide to education costs in Canada to 2037 [PDF
File]. Retrieved July 3, 2020, from
https://issuu.com/connoryd10/docs/guide_to_education_costs_in_canada_
Koken, J. A. (2012). Independent female escort’s strategies for coping with sex work
related stigma. Sexuality & culture, 16(3), 209-229.
https://10.1007/s12119-011-9120-3
Kolanko, D. (2017, January 19). Exit stage left: the decline of strip clubs in Canada. The
10 And 3. http://www.the10and3.com/exit-stage-left-the-decline-of-strip-clubs-incanada/
Kosloski, A. E., Bontrager-Ryon, S., & Roe-Sepowitz, D. (2017). Buying the girl next
door: a study of solicitations for sex online. Family and intimate partner violence
quarterly, 9(4), 53-59.
Landesman, P. (2004). The girls next door. New York Times Magazine, 25, 30-39.
https://www.nytimes.com/2004/01/25/magazine/the-girls-next-door.html

107

ATTITUDES TOWARDS ONLINE SEX WORK
Lantz, S. (2005). Students working in the Melbourne sex industry: Education, human
capital and the changing patterns of the youth labour market. Journal of Youth
Studies, 8(4), 385-401. https://doi-org /10.1080/13676260500431669
Lavoie, F., Thibodeau, C., Gagné, M. H., & Hébert, M. (2010). Buying and selling sex in
Québec adolescents: A study of risk and protective factors. Archives of sexual
behavior, 39(5), 1147-1160. https://doi-org /10.1007/s10508-010-9605-4
Levin, L., & Peled, E. (2011). The attitudes toward prostitutes and prostitution scale: A
new tool for measuring public attitudes toward prostitutes and
prostitution. Research on Social Work Practice, 21(5), 582-593.
https://doi-org /10.1177/1049731511406451
Liss, M., Erchull, M. J., & Ramsey, L. R. (2011). Empowering or oppressing?
Development and exploration of the Enjoyment of Sexualization
Scale. Personality and Social Psychology Bulletin, 37(1), 55-68.
https://doi.org/10.1177/0146167210386119
London Abused Women’s Centre. (2021). Canada’s Prostitution Legislation. Retrieved
from https://www.lawc.on.ca/canadas-prostitution-legislation/
Long, S. L., Mollen, D., & Smith, N. G. (2012). College women’s attitudes toward sex
workers. Sex Roles, 66(1-2), 117-127. https://doi.org/10.1007/s11199-011-0088-0
Loshek, E., & Terrell, H. K. (2015). The development of the Sexual
Assertiveness Questionnaire (SAQ): A comprehensive measure of sexual
assertiveness for women. Journal of Sex Research, 52(9), 1017–1027.
https://doi.org/10.1080/00224499.2014.944970

108

ATTITUDES TOWARDS ONLINE SEX WORK
Martin, N. K. (2007). Porn empowerment: Negotiating sex work and third wave
feminism. Atlantis: Critical Studies in Gender, Culture & Social Justice, 31(2),
31-41. https://journals.msvu.ca/index.php/atlantis/article/view/678/668
Mayers, A. (2013). Introduction to Statistics and SPSS Technology. Toronto, Canada.
Pearson.
Mazza, G. L., Enders, C. K., & Ruehlman, L. S. (2015). Addressing item-level missing
data: A comparison of proration and full information maximum likelihood
estimation. Multivariate behavioral research, 50(5), 504-519.
https://doi.org/10.1080/00273171.2015.1068157
Moran, R., & Farley, M. (2019). Consent, coercion, and culpability: is prostitution
stigmatized work or an exploitive and violent practice rooted in sex, race, and
class inequality? Archives of sexual behavior, 48(7), 1947-1953.
https://doi.org/10.1007/s10508-018-1371-8
Morawitz, E. (2007). Effects of the sexualization of female characters in video games on
gender stereotyping, body esteem, self-objectification, self-esteem, and selfefficacy [Unpublished Doctoral Dissertation]. The University of Arizona.
Tucson, Arizona.
Motz, T. (2014). Sugar daddy website has coeds justifying prostitution. New York Post.
https://nypost.com/2014/02/09/sugar-daddy-website-has-coeds-rationalizingprostitution/
Nayar, K. I. (2017). Sweetening the deal: dating for compensation in the digital
age. Journal of gender studies, 26(3), 335-346.
https://doi-org/10.1080/09589236.2016.1273101

109

ATTITUDES TOWARDS ONLINE SEX WORK
Noll, S. M. (1997). The relationship between sexual objectification and disordered
eating: Correlational and experimental tests of body shame as a
mediator (Publication No. 9704732) [Doctoral dissertation, Duke University].
ProQuest Dissertations.
Noll, S. M., & Fredrickson, B. L. (1998). A mediational model linking
self‐objectification, body shame, and disordered eating. Psychology of Women
Quarterly, 22(4), 623-636. https://doi.org/10.1111/j.1471-6402.1998.tb00181.x
Nowatzki, J., & Morry, M. M. (2009). Women’s intentions regarding, and acceptance of,
self-sexualizing behavior. Psychology of Women Quarterly, 33(1), 95-107.
https://doi-org/10.1111/j.1471-6402.2008.01477.x
Nussbaum, M. C. (1995). Objectification. Philosophy & Public Affairs, 24(4), 249-291.
https://www-jstor-org.ledproxy2.uwindsor.ca/stable/2961930
Osgood, E., Suci, G. J., & Tannenbaum, P. H. (1958). The measurement of meaning.
Chicago: University of Illinois Press.
Peter, J., & Valkenburg, P. M. (2007). Adolescents’ exposure to a sexualized media
environment and their notions of women as sex objects. Sex roles, 56(5-6), 381395. https://doi-org/10.1007/s11199-006-9176-y
Pituch, K. A., & Stevens, J. P. (2015). Applied multivariate statistics for the social
sciences: Analyses with SAS and IBM’s SPSS. Routledge.
Prichard, I., McLachlan, A. C., Lavis, T., & Tiggemann, M. (2018). The impact of
different forms of #fitspiration imagery on body image, mood, and selfobjectification among young women. Sex Roles, 78(11), 789-798.
https://doi.org 10.1007/s11199-017-0830-3

110

ATTITUDES TOWARDS ONLINE SEX WORK
Rakić, V. (2020). Prostitutes, Sex Surrogates and Sugar Babies. Sexuality & Culture, 111. https://doi.org/10.1007/s12119-020-09702-y
Rambo, C., & Pruit, J. (2012). Erotic dancing. In C.D. Bryant (Ed.), Routledge Handbook
of Deviant Behavior (1st ed., pp. 415-420). Routledge.
Ramsey, L. R., & Horan, A. L. (2018). Picture this: Women’s self-sexualization in photos
on social media. Personality and Individual Differences, 133, 85-90.
https://doi.org/10.1016/j.paid.2017.06.022
Roberts, R., Bergström, S., & La Rooy, D. (2007). Sex work and students: An
exploratory study. Journal of Further and Higher Education, 31(4), 323-334.
https://doi.org/10.1080/03098770701625720
Roberts, R., Jones, A., & Sanders, T. (2013). Students and sex work in the U.K.:
providers and purchasers. Sex Education, 13(3), 349-363.
http://dx.doi.org/10.1080/14681811.2012.744304
Roberts, R., Sanders, T., Myers, E., & Smith, D. (2010). Participation in sex work:
Students' views. Sex Education, 10(2), 145-156.
https://doi.org/10.1080/14681811003666507
Robertson, B. (2021). University of Toronto lands first on list of top sugar baby schools
in Canada. blogTO. https://www.blogto.com/city/2021/01/university-toronto-topsugar-baby-schools-canada/
Rosenblatt, K. (2014). Determining the vulnerability factors, lures and recruitment
methods used to entrap American children into sex trafficking. Sociology and
Criminology-Open Access, 1-15. http://dx.doi.org/10.4172/2375-4435.1000108

111

ATTITUDES TOWARDS ONLINE SEX WORK
Sagar, T., Jones, D., Symons, K., Bowring, J., & Roberts, R. (2015). Students
participation in the sex industry: Higher education responses and staff experiences
and perceptions. Journal of Higher Education and Policy Management, 37(4),
400-412. https://doi.org/10.1080/1360080X.2015.1056604
Sagar, T., Jones, D., Symons, K., Tyrie, J., & Roberts, R. (2016). Student involvement in
the U.K. sex industry: Motivations and experiences. The British Journal of
Sociology, 67(4), 697-718. http://dx.doi.org/10.1080/1360080X.2015.1056604
Sanders, T. (2005). ‘It’s just acting’: sex workers’ strategies for capitalizing on
sexuality. Gender, Work & Organization, 12(4), 319-342.
http://dx.doi.org/10.1111/j.1468-0432.2005.00276.x
Sanders, T., & Platt, L. (2017, August 10). Is sex work still the most dangerous
profession? The data suggests so. The Conversation.
https://theconversation.com/is-sex-work-still-the-most-dangerous-profession-thedata-suggests-so-81854
Sanders, T., Scoular, J., Campbell, R., Pitcher, J., & Cunningham, S. (2017). Internet sex
work: Beyond the gaze. Springer.
Simpson, J., & Smith, S. (2019). ‘I’m Not a Bloody Slave, I Get Paid and if I Don’t Get
Paid

Then Nothing Happens’: Sarah’s Experience of Being a Student Sex

Worker. Work, Employment and Society, 33(4), 709-718.
https://doi-org/10.1177/0950017018809888
Sinacore, A. L., Jaghori, B., & Rezazadeh, S. M. (2015). Female university students
working in the sex trade: a narrative analysis. Canadian Journal of Counselling

112

ATTITUDES TOWARDS ONLINE SEX WORK
and Psychotherapy, 49(1).
https://dev.journalhosting.ucalgary.ca/index.php/rcc/article/view/60991
Smolak, L., Murnen, S.K., & Myers, T.A. (2014). Sexualizing the self: what college
women and men think about and do to be “sexy”. Psychology of Women
Quarterly, 38(3), 379-397. https://doi-org/10.1177/0361684314524168
Snyder, R. C. (2008). What is third-wave feminism? A new directions essay. Signs:
Journal of Women in Culture and Society, 34(1), 175-196.
https://doi.org/10.1086/588436
Snyder-Hall, R. C. (2010). Third-wave feminism and the defense of
“choice”. Perspectives on Politics, 8(1), 255-261.
https://doi.org/10.1017/S1537592709992842
Starr, C. R., & Ferguson, G. M. (2012). Sexy dolls, sexy grade-schoolers? Media &
maternal influences on young girls’ self-sexualization. Sex roles, 67(8), 463-476.
https://doi-org/10.1007/s11199-012-0183-x
Statistics Canada. (2018). National Graduates Survey - Class of 2015 (questionnaire).
https://www.statcan.gc.ca/eng/statistical-programs/instrument/5012_Q3_V1
Statistics Canada. (2015, November 27). Section 4: Student loans and debts.
https://www150.statcan.gc.ca/n1/pub/81-595-m/2014101/section04-eng.htm
Statistics Canada Government of Canada. (2019, May 9). A portrait of Canadian Youth:
March 2019 update. https://www150.statcan.gc.ca/n1/pub/11-631-x/11-631x2019003-eng.htm
Tabachnick, B. G., & Fidell, L. S. (2013). Using multivariate statistics (6th ed). Boston,
MA: Pearson

113

ATTITUDES TOWARDS ONLINE SEX WORK
Tolman, D. L. (2006). In a different position: Conceptualizing female adolescent
sexuality development within compulsory heterosexuality. New Directions for
Child and Adolescent Development, (112), 71–89. https://doi.org/10.1002/cd.163
Tolman, D. L. (2012). Female adolescents, sexual empowerment and desire: A missing
discourse of gender inequity. Sex Roles, 66, 746–757.
https://doi.org/10.1007/s11199-012-0122-x
Trekels, J., Ward, L. M., & Eggermont, S. (2018). I “like” the way you look: How
appearance-focused and overall Facebook use contribute to adolescents' selfsexualization. Computers in Human Behavior, 81, 198-208.
https://doi.org/10.1016/j.chb.2017.12.020
University of Leicester (2018). Beyond the Gaze: The working practices, regulation
and safety of Internet-based sex work in the UK. [Video].
https://www.youtube.com/watch?v=M-e578smI8I&t=227s
Vomiero, J. (2018, May 21). Canadian students owe $28B in government loans, some
want feds to stop charging interest. Global News.
https://globalnews.ca/news/4222534/canadian-student-loans-government-interest/
Walby, K. (2012). Touching Encounters: sex, work, and male-for-male internet escorting,
Chicago: University of Chicago press.
Ward, L. M. (2016). Media and sexualization: State of empirical research, 1995–
2015. The Journal of Sex Research, 53(4-5), 560-577.
https://doi-org/10.1080/00224499.2016.1142496
Ward, L. M., Seabrook, R. C., Grower, P., Giaccardi, S., & Lippman, J. R. (2018). Sexual
object or sexual subject? Media use, self-sexualization, and sexual agency among

114

ATTITUDES TOWARDS ONLINE SEX WORK
undergraduate women. Psychology of Women Quarterly, 42(1), 29-43.
https://doi-org /10.1177/0361684317737940
Ward, L. M., Seabrook, R. C., Manago, A., & Reed, L. (2016). Contributions of diverse
media to self-sexualization among undergraduate women and men. Sex
Roles, 74(2), 12-23. https://doi-org/10.1007/s11199-015-0548-z
Weitzer, R. (2009). Sociology of sex work. Annual review of Sociology, 35, 213-234.
https://doi.org/10.1146/annurev-soc-070308-120025
Weitzer, R. (2011). Sex trafficking and the sex industry: The need for evidence-based
theory and legislation. J. Crim. L. & Criminology, 101(4), 1337-1369.
Zurbriggen, E. L., Collins, R. L., Lamb, S., Roberts, T. A., Tolman, D. L., & Ward, L. M.
(2007). APA task force on the sexualization of girls [PDF]. American
Psychological Association. http://www.howardnema.com/wpcontent/uploads/2016/08/report-full.pdf

115

ATTITUDES TOWARDS ONLINE SEX WORK
APPENDICES
Appendix A: Demographic Questionnaire for Participants
1. Do you identify as a woman?
o Yes
o No
i. If participants do not identify as a woman, they will be directed to
a second page that thanks them for their time but informs them
they are ineligible for the study.
2. What is your age? ________
i. If participants are older than 30, they will be directed to a second
page that thanks them for their time but informs them they are
ineligible for the study.
3. What is your year of study?
o First Year
o Second year
o Third year
o Fourth year
o Other
i. Please specify_______
4. What is your major?
5. What is your current sexual identity?
o Heterosexual (straight)
o Lesbian/gay
o Bisexual
o Asexual
o Another sexual identity not listed
i. Please specify ________
o Unsure
6. Which ethnic or cultural groups do you identify with? (select all that apply)
o White or European-Canadian
o Indigenous (Metis, Inuit, First Nations)
o Black or African-Canadian or Caribbean-Canadian
o East Asian or Pacific Islander or Asian-Canadian
o South Asian or South Asian Canadian
o Middle Eastern or Middle Eastern Canadian
o Latin or Central or South American or Latin Canadian
o Other
i. Please specify ________
7. Are you currently in debt?
o Yes
o No

116

ATTITUDES TOWARDS ONLINE SEX WORK
8. Were you in debt prior to your studies?
o Yes
o No
9. How long have you been in student debt in years ______ and months ______
10. How long do you think it will take you to pay off your student debt in years
______ and months ______
11. What are your two main sources of funding? Select two sources of funding. 4
o Government-sponsored student loans
o Registered Education Savings Plan (RESP)
o Government grants or bursaries based on your financial needs (e.g.,
Canada Student Grants)
o Non-government grants or bursaries based on your financial needs (e.g.,
universities, colleges or private foundations)
o Scholarships, awards, fellowships or prizes
o Employment earnings or personal savings
o Research assistantship or teaching assistantship
o Parents, spouse or partner, family or friends
o Line of credit, bank or other financial institution loans
o Credit cards
o Employment Insurance or Worker’s Compensation
o Employer (e.g., to help with tuition fees, school books or other supplies)
o First Nation, band or treaty
12. Please state the approximate amount of financial support you are currently in
receipt of from those two sources
i. _______
ii. _______
13. Do you have a job in order to help pay for your education?
o Yes, full-time
o Yes, part-time
o No
14. How many hours do you work a week on average? If you cannot remember
please state last week. _______
15. Have you seriously considered abandoning your university studies because of
any financial difficulties? Only if this has been a serious consideration, not
simply worrying about finances.
o Yes
o No
16. How many romantic partners have you ever had? ________
17. How many sexual partners have you ever had? ________
4

Statistics Canada. (2018). National Graduates Survey - Class of 2015 (questionnaire).
86 p. https://www.statcan.gc.ca/eng/statistical-programs/instrument/5012_Q3_V1
(accessed
July 20, 2020).
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18. Are you currently involved in a romantic relationship(s)?
o Yes
o No
19. Are you currently involved in a sexual relationship(s)?
o Yes
o No
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Appendix B: Awareness of the Sex Industry Questions5
[Placed at the end of the survey]. The sex industry is used as an umbrella term for a
variety of types of sexual transactions. It includes those individuals involved in the
organization and management as well as those involved in the selling of sexual services.
1) To your knowledge, do any university students work within the sex industry?
o Yes
o No
2) How acceptable do you think it is for students to work in the sex industry in order
to obtain money for education?
Very unacceptable

Neither acceptable/unacceptable Acceptable
Very
acceptable
3) Do you know of any students who work within the following areas of the sex
industry in order to pay for their education?
o Street-level Sex work
Yes/no
o Escorting
Yes/no
o Sugar baby
Yes/no
o Webcamming
Yes/no
o Exotic dancing
Yes/no
o Other
i.
Please Specify
4) Have you ever considered work in the sex industry?
o Yes
o No
i.
If yes, in what type of work/role? Please specify
5) Is there anything else you want to share with me about this topic?

5

Questions have been adapted from the survey conducted by Roberts, R., Sanders, T.,
Myers, E., & Smith, D. (2010). Participation in sex work: Students' views. Sex
Education, 10(2), 145-156. https://doi.org/10.1080/14681811003666507
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Appendix C: Semantic Differential Attitudes Toward Sex Work
This part of the study aims to measure the attitudes toward certain things of various
people by having them judge them against a series of descriptive scales. Please make
your judgements based on what these descriptions mean to you. On the following pages,
you will find a definition of a type of work to be judged and beneath it a set of scales.
You are to rate the type of work being provided on each of these scales in order.
Here is how you are to use these scales:
If you feel the description at the top of the page is very closely related to one end of the
scale, you should click in the response box:
bad _X__:____:____:____:____:____:____ good
or
bad ____:____:____:____:____:____:_X__ good
If you feel that the description is quite closely related to one or the other end of the scale
(but not extremely), you should click in the response box:
weak ____:__X_:____:____:____:____:____strong
or
weak ____:____:____:____:____:__X_:____ strong
If the description seems only slightly related to one side as opposed to the other side (but
is not really neutral), then you should click in the response box:
difficult ____:____:__X_:____:____:____:____ easy
or
difficult ____:____:____:____:__X_:____:____ easy
If you consider the description to be neutral on the scale, or if the scale is completely
irrelevant, unrelated to the description, you should click in the middle space’s response
box:
dangerous ____:____:____:__X_:____:____:____ safe
IMPORTANT: Be sure you check every scale for every description – do not omit any.
Make each item a separate and independent judgement. Work at fairly high speed through
these items. Do not worry or puzzle over individual items. It is your first impressions, the
immediate “feelings” about the items that we want. On the other hand, please do not be
careless because we want true impressions.
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Street-level sex worker
Definition: Clients are solicited on the street, park, or other public places and services on
side streets, vehicles, or short stay premises. Often, workers are paid wages from pimps
or boyfriends and do not get to keep the money earned from the sexual transaction.
Genital contact and penetration, as well as a direct payment, are required.
good
safe
dirty
hopeful
painful
dishonest
reputable
weak
brave

____:____:____:____:____:____:____
____:____:____:____:____:____:____

bad
dangerous

____:____:____:____:____:____:____

clean

____:____:____:____:____:____:____
____:____:____:____:____:____:____

hopeless
pleasurable

____:____:____:____:____:____:____
____:____:____:____:____:____:____

honest
disreputable

____:____:____:____:____:____:____

strong

____:____:____:____:____:____:____

cowardly

active

____:____:____:____:____:____:____

passive

impulsive

____:____:____:____:____:____:____

deliberate

rash

____:____:____:____:____:____:____

cautious

easy

____:____:____:____:____:____:____

difficult

interesting

____:____:____:____:____:____:____

boring

unsuccessful ____:____:____:____:____:____:___

successful

aimless

motivated

mild

____:____:____:____:____:____:____
____:____:____:____:____:____:____
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Escort
Definition: Individuals engage in their services in a home or hotel room. Clients can
contact escorts by phone, internet, or sometimes even hotel staff. Payment may be direct
to the escort or through an escorting agency/company. Genital contact and penetration are
a standard expectation in escorting services.
Sugar baby
Definition: It is a transactional relationship with typically one person, referred to as a
sugar daddy. Material benefits such as money or gifts are exchanged for being in some
form of a sexual relationship with the client. Sugar babies seek out and establish their
relationships through websites. Payment for sugar babies can be made directly to the
sugar baby or in indirect methods, like gifts or payment of rent. Genital penetration is
often required.
Webcam girls
Definition: Also known as webcamming or camgirls, webcam modelling or camming.
Webcams are used to stream and provide shows, which often but not always include
nudity or sexual content. Women can engage as a camgirl through a variety of different
online sources, such as private and public websites, and premium Snapchat accounts.
Payment can be made directly to the worker or through the website where they stream,
and part of their earnings go to the site provider. There is no direct sexual contact or
genital penetration.
Exotic dancer
Definition: Also known as stripping, burlesque dancing, table dancing, topless
dancing, lap dancing, nude dancing and erotic dancing. All of these are considered
the sensual exhibition of one’s body for financial compensation. Money is earned
through tips from the patrons at their place of establishment. Although there is an
interaction between the buyer and seller, there is no penetrative sex required involved.
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Appendix D: The Self-Sexualization Behaviour Questionnaire for Women (SSBQW)
Please indicate how often you do each of the following things specifically in order to
look sexy:
1 = never; 2 = seldom; 3 = sometimes; 4 = often; 5 = always
1. Wear cologne/perfumes/scents
2. Style your hair
3. Remove or trim genital hair
4. Wear tight or fitted clothes
5. Wear dressy shirts and pants
6. Wear shorts or short skirts
7. Wear a low-cut blouse or dress
8. Wear a special bra
9. Wear high heels
10. Wear specific jewelry
Note: Permission has been obtained to reproduce this scale
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Appendix E: The Enjoyment of Sexualization Scale (ESS)
Disagree Strongly

1.
2.
3.
4.
5.
6.
7.
8.

Agree Strongly

1
2
3
4
5
6
It is important to me that people are attracted to me.
I feel proud when men compliment the way I look.
I want men to look at me.
I love to feel sexy.
I like showing off my body.
I feel complimented when men whistle at me.
When I wear revealing clothing, I feel sexy and in control.
I feel empowered when I look beautiful

*Scores are averaged
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Appendix F: The Self-Objectification Questionnaire
The questions below identify 10 different body attributes. We would like you to
rank order these body attributes from that which has the greatest impact on your physical
self-concept (rank this a “9”), to that which has the least impact on your physical selfconcept (rank this a “0”).
Note: It does not matter how you describe yourself in terms of each attribute. For
example, fitness level can have a great impact on your physical self-concept regardless of
whether you consider yourself to be physically fit, not physically fit, or any level in
between.
Please first consider all attributes simultaneously, and record your rank ordering by
typing in the ranks in the space provided.

9 = greatest impact
8 = next greatest impact
:
1 = next to least impact
0 = least impact
When considering your physical self-concept . . .
what rank do you assign to physical coordination?
what rank do you assign to health?
what rank do you assign to weight?
what rank do you assign to strength?
what rank do you assign to sex appeal?
what rank do you assign to physical attractiveness?
what rank do you assign to energy level (e.g., stamina)?
what rank do you assign to firm/sculpted muscles?
what rank do you assign to physical fitness level?
what rank do you assign to measurements (e.g., chest, waist, hips)?

_____
_____
_____
_____
_____
_____
_____
_____
_____
_____

Scores are obtained by separately summing the ranks for appearance-based items (3, 5, 6,
8 and 10) and competence-based items (1, 2, 4, 7 and 9), and then subtracting the sum of
competence ranks from the sum of appearance ranks. Scores may range from -25 to 25,
with higher scores indicating a greater emphasis on appearance, interpreted as higher trait
self-objectification.
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Appendix G: The Sexual Assertiveness Questionnaire (SAQ)
Strongly Disagree

Strongly Agree

1
2
3
4
5
6
7
1. I feel uncomfortable telling my partner what feels good (R)
2. I feel uncomfortable talking during sex (R)
3. I am open with my partner about my sexual needs
4. I let my partner know if I want to have sex
5. I feel shy when it comes to sex (R)
6. I approach my partner for sex when I desire it
7. I begin sex with my partner if I want to
8. It is easy for me to discuss sex with my partner
9. I refuse sex if I don’t want to
10. I find myself having sex when I do not really want it (R)
11. I give in and kiss if my partner pressures me, even if I already said no (R)
12. I have sex if my partner wants me to, even if I don’t want to (R)
13. It is easy for me to say no if I don’t want to have sex.
14. I would ask my partner about their risk of HIV
15. I would ask my partner if they have had sex with someone who shoots drugs with
needles
16. I ask my partner if they have practiced safe sex with other partners
17. I ask my partners about their sexual history
18. I ask my partners whether they ever had a sexually transmitted infection/disease
Subscales
Communication About Sexual Initiation and Satisfaction: Items 1 to 8
Refusal of Unwanted Sex Subscale: Items 9 to 13
Sexual History Communication Subscale: Items 14 to 18
R= item is reverse-coded
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Appendix H: The Ambivalent Sexism Inventory (ASI)
Below is a series of statements concerning men and women and their relationships
in contemporary society. Please indicate the degree to which you agree or disagree with
each statement using the following scale:
0 = disagree strongly; 1 = disagree somewhat; 2 = disagree slightly; 3 = agree slightly;
4 = agree somewhat; 5 = agree strongly.
1. No matter how accomplished he is, a man is not truly complete as a person unless
he has the love of a woman. B(I)
2. Many women are actually seeking special favours, such as hiring policies that
favour them over men, under the guise of asking for “equality” H
3. In a disaster, women ought not necessarily to be rescued before men B(P)*
4. Most women interpret innocent remarks or acts as being sexist. H
5. Women are too easily offended H
6. People are often truly happy in life without being romantically involved with a
member of the other sex B(I)*
7. Feminists are not seeking for women to have more power then men H*
8. Many women have a quality of purity that few men possess B(G)
9. Women should be cherished and protected by men B(P)
10. Most women fail to appreciate fully all that men do for them H
11. Women seek to gain power by getting control over men H
12. Every man ought to have a woman whom he adores B(I)
13. Men are complete without women B(I)*
14. Women exaggerate problems they have at work H
15. Once a woman gets a man to commit to her, she usually tries to put him on a leash
H
16. When women lost to men in a fair competition, they typically complain about
being discriminated against H
17. A good woman should be set on a pedestal by her man B(P)
18. There are actually very few women who get a kick out of teasing men by seeming
sexually available and then refusing male advances H
19. Women, compared to men, tend to have a superior moral sensibility B(G)
20. Men should be willing to sacrifice their own well being in order to provide
financially for the women in their lives B(P)
21. Feminists are making entirely reasonable demands of men H*
22. Women, as compared to men, tend to have a more refined sense of culture and
good taste B(G)
Note: H=Hostile Sexism, B=Benevolent Sexism, P= Protective paternalism,
G=Complementary Gender Differentiation, I= Heterosexual Intimacy, *= Reverse-coded
item
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Appendix I: Study Advertisement for Participant Pool
Title: Perceptions of self, sexuality and attitudes toward non-traditional occupations
Researchers: Storm Balint, under supervision of Charlene Senn
Duration: 30 minutes
Credits: 0.5 bonus point
Description: This study examines women’s perceptions of themselves, gender and
sexuality, and non-traditional occupations. Specifically, we are interested in your
perceptions of yourself, alone and in relation to others, and how you perceive various
jobs that students may seek out. Some of the questions are personal related to your
income while a student as well as sexual topics.
Eligibility Requirements: To participate in the current study, you must
• Identify as a woman
• Be 30 years of age or younger.
This study will take you no more than 30 minutes to complete and will be completed in
one online survey session. If you complete the study, you will be awarded 0.5 bonus
point toward a designated psychology class.
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Appendix J: Consent Form

CONSENT TO PARTICIPATE IN RESEARCH
Title of Study: Perceptions of self, sexuality and attitudes toward non-traditional
occupations
You are asked to participate in a research study conducted by Storm Balint under the
supervision of Dr. Charlene Senn at the University of Windsor. The results of this study
will form the basis of Storm Balint’s Master’s Thesis. If you have any questions or
concerns about the research, please feel to contact Storm Balint (balints@uwindsor.ca )
or Dr. Charlene Senn (csenn@uwindsor.ca ).
PURPOSE OF THE STUDY
This study examines women’s perceptions of themselves, gender and sexuality, and nontraditional occupations. Specifically, we are interested in your perceptions of yourself,
alone and in relation to others, and how you perceive various jobs that students may seek
out. This includes some personal questions about your income as a student and some
sexual topics. The survey will take no more than 30 minutes to complete.
PROCEDURES
If you volunteer to participate in this study, you will be asked to complete a number of
questionnaires covering a variety of topics related to your background, views of yourself,
sexuality and gender roles. You will also be provided with a variety of non-traditional
occupations and asked to rate them on a number of dimensions. Once you finish, you will
be led to a separate page to provide information to receive your incentive. This study
should take no more than 30 minutes to complete. Some questionnaires do not display
well on smartphones. We recommend you participate on a laptop, tablet, or desktop
computer.
POTENTIAL RISKS AND DISCOMFORTS
There are minimal risks to participating in this study, but some questions relate to your
financial situation while a student and to sexuality. For some people, these topics may be
uncomfortable. If you participate, you can refuse to answer any question you do not wish
to answer. However, if you believe now that participation in this study is not for you,
please feel free to choose “I DO NOT agree to participate” at the bottom of this page,
followed by the “NEXT PAGE” button to leave the study.
If you do agree to participate and you would like to talk to someone afterward to get
support or find out more information about the topics covered, please contact someone
from the list of campus, community or online resources we provide at the end of the
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survey. Completing this survey in a public place makes it possible that someone else will
see your answers. We therefore recommend that you complete this study in private.
POTENTIAL BENEFITS TO PARTICIPANTS AND SOCIETY
There are no specific benefits to your participation in this study beyond your knowledge
that you contribute to our knowledge and understanding of women’s perceptions of
themselves, gender and sexuality, and non-traditional occupations.
COMPENSATION FOR PARTICIPATION
This study will take no more than 30 minutes of your time, and is worth 0.5 bonus points
if you are registered in the pool and you are registered in one or more eligible psychology
courses.
CONFIDENTIALITY
Any information that is obtained in connection with this study and that can be identified
with you will remain confidential. The webpage where you provide your personal
information to receive your incentive will be gathered and stored separately from your
responses to the survey. It will be destroyed at the study’s end once your bonus points
have been assigned and verified. The data will be kept on a secure server and will only be
accessible by the principal investigator (Storm Balint) and her faculty supervisor (Dr.
Senn).
PARTICIPATION AND WITHDRAWAL
You can choose whether to participate in this study or not. If you volunteer to participate,
you can refuse to answer any question(s) and continue the study. We recommend you do
this survey when you are alone to protect your privacy. You may withdraw from the
survey at any time by either closing your browser or continuing through the survey to the
end without answering any more questions. If you close your browser window without
getting to the last page, we will not have your contact information, and we will not be
able to award your incentive. If you choose to close your browser, your answers to that
point will be retained.
FEEDBACK OF THE RESULTS OF THIS STUDY TO THE PARTICIPANTS
A summary of the results will be available to you online through the Leddy Library
Research Results Summaries page
Web address: https://scholar.uwindsor.ca/research-result-summaries/
SUBSEQUENT USE OF DATA
These data may be used in subsequent studies, in publications and presentations.
RIGHTS OF RESEARCH PARTICIPANTS
If you have questions regarding your rights as a research participant, contact: Research
Ethics Coordinator, University of Windsor, Windsor, Ontario, N9B 3P4; Telephone: 519253-3000. 3948; e-mail: ethics@uwindsor.ca
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SIGNATURE OF RESEARCH PARTICIPANT
I understand the information provided for the study Perceptions of self, sexuality and
attitudes toward non-traditional occupations as described herein. My questions have been
answered to my satisfaction, and I agree to participate in this study. I confirm that no
coercion of any kind was used in seeking my participation in this research project and
that I have read and fully understand the purpose of the research project and its benefits.
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Appendix K: Post-Study Information

*** Make sure you click through to the page beyond the resources to provide your
information for your incentive. ***
Thank you for taking the time to participate in this research. The goal of this study was to
investigate a range of societal and personal factors influencing women students’ attitudes
towards different types of sex work.
Student engagement in sex work is being studied worldwide, but there is a lack of
research in Canada. There are studies from the United Kingdom, Germany, Australia, and
the United States that all report some student engagement in, or knowledge of the sex
industry. While the percentage of students who are involved is low overall and research is
limited from earlier decades, many researchers think that there has been an increase in
involvement in recent years. In almost all of the studies done, financial pressures are
identified as the primary driver of involvement in sex work. However, it is possible that
other factors, in addition to financial need, are related to the relatively recent increase in
student engagement in sex work. This study examines a number of other possible factors.
For example, some researchers have concluded that increased awareness of student sex
work can lead to an increase in engagement by other students. Others have suggested
that technological changes such as that the current generation of university students has
grown up with the internet and experience most aspects of their lives through technology
and social media and that sex work has expanded to include technology-facilitated types
of work that do not include physical contact may be partially responsible for historical
changes in attitudes toward involvement in sex work. How women (and all human
beings) see themselves and their choices and options can be shaped by what they
experience and what information they have available to them. It seems reasonable to
believe that women’s experiences and views of gender and sexuality may also influence
their attitudes towards sex work. The current study explores how all of these factors
influence women students’ attitudes toward different types of sex work. You will be able
to find out what we found by visiting the Leddy Library Research Results summaries
page
https://scholar.uwindsor.ca/research-result-summaries/ in December 2021.
While the information we see on the internet often focuses primarily on the financial
benefits of sex work, studies done with students who are involved also make some
negative consequences visible. We provide a summary of the ‘risks’ identified by
students themselves below.
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What are some risks associated with engaging in sex work?
• There is a substantial commitment of time and money required, which can hinder
your ability to focus on your education and perform well academically.
• It may lead to a career gap on your resume that could harm your career
development through a lack of marketable skills and work experience.
• Some women find it difficult to leave the sex industry and are pressured by their
co-workers to leave university to focus on sex work.
• Some women experience detrimental effects on both their physical and mental
health. Work in the sex industry has been described as draining, degrading,
disrespectful, and challenging to maintain by women students.
• Women students have felt forced to live a double and fragmented life due to the
existing social stigma surrounding sex work.
Students, like everyone, have widely divergent attitudes towards sex work. We provide a
number of resources below if you would like to explore the issue further.
Thank you very much for your participation in the study. Please click NEXT PAGE to be
taken to a list of resources. In addition, we have provided a link that details how to clear
your browsing history on any computer or device if you need
to: https://www.ryerson.ca/sexual-violence/clear-browsing-history/

*** Make sure you click through to the page beyond the resources to provide your
information for your incentive. ***
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Appendix L: Campus and Community Resources

We have included a list of services that are available in your area. If you would like to
talk to someone, need some support for yourself or a friend, or would like more
information, one of these resources may help. In addition, we have provided a link that
details how to clear your browsing history on any computer or device if you need
to: https://www.ryerson.ca/sexual-violence/clear-browsing-history/
On-Campus
Sexual Misconduct Response & Prevention Office (Sexual Misconduct Officer – Dr.
Dusty Johnstone)
Dusty can provide confidential support, information, and guidance, as well as resources
and referrals. She can also provide information about the different reporting options and
offer guidance and support through the complaint process.
Location: Dillon Hall Room 105 (basement floor)
Website: http://www.uwindsor.ca/sexual-assault
Phone: (519)253-3000 x 4550
Student Counselling Centre
The Student Counselling Centre (SCC) provides registered students free, confidential
mental health counselling delivered by trained mental health professionals. It can provide
short-term counselling and therapy services difficulties or referrals to access longer-term
support from resources in the community. The Student Counselling Centre is currently
following the University of Windsor’s Emergency Academic Plan and is now closed to
all in-person appointments. Please see below for the change in service offerings
If you wish to make an appointment, we are working remotely by offering telephone
and/or video conferencing. Please email scc@uwindsor.ca and we will contact you
back within 24-48 hours.
If you need to speak with someone immediately please contact MySSP at 1-844-4519700 or download the ‘MySSP’ app for 24/7 talk or text counselling by licenced
counsellors in multiple languages.
If your or someone else’s life is at risk, please call 911 for emergency services.
to students who may be experiencing emotional or behavioural
The Student Counselling Centre is also offering drop-in support sessions, COVID-19 care
conversations, and LGBTQ+ drop-in groups online through their webpage.
Location: CAW Student Centre Room 293 (second floor)
Email: scc@uwindsor.ca
Phone: (519) 253-3000 Ext. 4616
Website: http://www.uwindsor.ca/studentcounselling/
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Student Health Services
Student Health Services (SHS) provides registered students with confidential healthcare,
including comprehensive medical care, counselling, and referrals. Besides providing
comprehensive primary healthcare (like any other family doctor), SHS offers free
pregnancy tests and Sexually Transmitted Infections (STIs) and HIV/AIDS testing. SHS
only serves appointments; walk-ins are not accepted. Student Health Services is
following the Ministry of Health Guidelines to reduce the risk of COVID-19. Please
visit their webpage for more information
Location: CAW Student Centre Room 242 (second floor)
Phone: (519) 973-7002
Website: http://www.uwindsor.ca/studenthealthservices/
Off-Campus
Windsor Essex Health Unit
Windsor Essex Health Unit provides confidential support services that contribute to
healthy sexuality, such as free Sexually Transmitted Infection (STI) testing and treatment
(on a limited basis), birth control pills (bring a prescription and they will fill it at cost),
and emergency contraception pill. Due to COVID-19 they are currently offering limited
sexual support services. Please visit their webpage for more information.
Location: 1005 Ouellette Avenue
Phone: (519) 258-2146, ext. 1200
Website: https://www.wechu.org/classes-and-clinics/clinics/sexual-health-clinic
Good2Talk
Good2Talk is a free, confidential helpline providing professional counselling and
information and referrals for mental health, addictions and well-being to post-secondary
students in Ontario. It is available all day, every day.
Phone: 1-866-925-5454
Website: https://good2talk.ca/
WEFiGHT
WEFiGHT provides direct and indirect services to internationally and domestically
trafficked men, women, and children experiencing forced labour, sex trafficking, and
those trafficked through marriage.
Location: 443 Ouellette Ace 2nd Floor
Phone: 519-256-7831 ext 4222
Email: wefighttrafficking@gmail.com
Website: http://wefight.ca/
Additional Resources:
PIVOT
PIVOT is a human rights organization that focuses on police accountability, drug policy,
homelessness, and sex workers’ rights. They work towards changing attitudes and paving
the way for a more inclusive Canada and have protected the constitutional rights of sex
workers by successfully challenging federal legislation that puts their lives in danger.
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They provide a series of “Know Your Rights” cards to inform sex workers which
activities related to their work are illegal under Canada’s prostitution laws.
Location: 121 Heatley Avenue Vancouver, B.C
Phone: 604-255-9700
Website: https://www.pivotlegal.org/
SPARK movement
SPARK movement is a girl-fueled, intergenerational activist organization working to
ignite and foster an anti-racist gender justice movement to end violence against women
and girls and promote girl’s healthy sexuality, self-empowerment and well-being.
Location: 4422 Mayflower Hill Waterville, Maine
Website: http://www.sparkmovement.org/
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Appendix M: Information for Bonus Points
Please fill out the following information in order to receive your 0.5 participant pool
points
1. What is your first and last name?
2. Please enter your uwindsor email address
3. Please confirm your uwindsor email address
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Acadia University, B.Sc.,
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University of Windsor, M.A.
Windsor Ontario
2019-2021
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